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About the Golden
ARC Awards

Contest began in 1990, came to be recognized as the
most esteemed award in the agricultural public
relations industry

Reflects many hats worn by today's PR practitioner,
with categories recognizing everything from full
campaigns to tactics

Honors stellar work created by professionals in the ag
industry

Format and requirements are similar to other leading
PR awards programs, based on best practices for PR
and public affairs campaigns and tactics
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Special Events
Merit
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Cattle Tales at NCBA

Cultivate
Anne Kimmey, Katy Kemp, Katie Johnson, Josh Smith
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Special Events

Big Idaho Potato Hotel

Golden ARC Award |-

The Big Idaho Potato Hotel Makes Headlines
Around The Globe

4. =
& idaho Potatn Comission £ roduce @ August 14, 2018

Eagle, idaha - From ABCTV's papular morning show, Live with Kelly and
FRyan o People magarine to SA Today, the Big idaho® Potato Hotel mate
ntermational news within hours of s launch on Earth Day.

isider the potaio. A lowd
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S Eight years ago, the 6400 potato created by the Idaha Potato Commission
wea, ralled aut of Boise a
MISSion T Promate Idaha's MOSE famaus Sgricultural comemoany, the
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empeiest of bellies w
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the sturcy Tber I a cozy Arbrb. Its Now permanenty planted on an expansive fleld n south Basse with
bresthtaking views of the Ovyhes Mauntaing

“The Big in a unique way,” said Frank Mul, President & CEO,
1PC. “The IPC was hapgy 1o let Kristie comwert a hallmark of the Idaha™ potato brand Into a permanent destination
hat can be enjoyed by Vstors from all awer the ward.”

plasgry-and-Millennial

AL, a custom-built bed, and life

Potato Hotel ant
stop talking about t! Highlights from the launch include:

= Coverage an more than 100 local TV stations

» Pick up in 27 countries 5. including: Australia, Beazll, Canada, England, Finland, France, Ghana,
Germany, india, Indonesia, Ireland, italy, Korea, Maxico, Netherlands, New Zealand, Peru, Phillppines, Poland,
Partugal, Russia, Saud Arabia, Scotland, Singapore, South Africa, Spain, and Viemam
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ast Company, New York Past and i TS
A shew of creative descriptions including
House of Carbs” — The Iish Post

Block
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= “New Spud Tatular Airbrb Rental” — KNWA-TY Online. O, I

The Blesck Clilts.
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= “Carb lovers reoicel” — Peaplemagazine

= Indusion in People magazine’s 'S Things We're Talking Absut” page slongside Bradiey Cooper and Lady Gaga,
Game of Thiones and The Avengers

a supermoge! a
= 51 million value in advertising equivalency!

W yourre wondering what happened to the BIg idaho® Potatn Truck, i's sl an the raad twning heats. The new
oLt s hauling is made of berghass, which wil Last for many years.

daho Potato Hotel
vans, Hardy + Young e
ue Kennedy, Frank Muir, Dennis Hardy




Digital and Social Media:
Podcasts/Audio
Merit

GOOD TO
GROW

Hosted by Taylor Hillman, Good to Grow podcast

specialty crop episodes feature insights to help fruit,

tree nut and vegetable growers make the most of each
Hosted by Randy Koenen, Good to Grow podcast row

crop episodes focus on sharing best practices with

growers in the Heartland.

Growing Through Crop Conversations: FMC Good to Grow Podcast
FLM Harvest

Lisa Homer, Abby Emch, Charlie O'Brien, Dana Schimmel, Deanna
Baisden, Jeremy Peterson, Jordan Nelson, Matt Lunneborg, Maddie
Spott, Molly Novotney, Stephanie Loch
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FASTLINE FIND EQUIPMENT ~  FIND PARTS ~  LOCATEDEALER/MFR  SUBSCRIBE/CLASSIFIED ~

DISCOVER FASTLINE ~

SIGN IN/REGISTER &

Fast SEARCH Q WATCHED ITEMS @

EP. 14: HEMP WITH MITCH MCCONNELL AND SONNY PERDUE, PUCK AT 40, GARY BREWER AND

THE KENTUCKY RAMBLERS

> 0007000 8
2ul

On Episode 14 of Fastline Fast Track we talk about the growing hemp industry with U.S.
Senate Majority Leader Mitch McConnell and U.S. Department of Agriculture Secretary
Sonny Perdue. We talk with Ben and Jeremy Puck about Puck Enterprises at 40, and we
bring you the music of Gary Brewer and the Kentucky Ramblers, presented by the Ernest
Tubb Record Shop in Nashville, Tennessee.

Fastline Fast Track

Brent Adams

FASTLINE

Digital and Social Media:
Podcasts/Audio
Merit

DISCOVER FASTLINE ~

SIGN IN/REGISTER &

LOCATE DEALER/MFR

FIND EQUIPMENT ~  FIND PARTS ~ 'SUBSCRIBE/CLASSIFIED ~

Eater Make/Modal Fast SEARCH Q WATCHED ITEMS @

EP. 14: HEMP WITH MITCH MCCONNELL AND SONNY PERDUE, PUCK AT 40, GARY BREWER AND

THE KENTUCKY RAMBLERS

» 000/000 H

On Episode 14 of Fastline Fast Track we talk about the growing hemp industry with U.S.
Senate Majority Leader Mitch McConnell and U.S. Department of Agriculture Secretary
Sonny Perdue. We talk with Ben and Jeremy Puck about Puck Enterprises at 40, and we
bring you the music of Gary Brewer and the Kentucky Ramblers, presented by the Ernest
Tubb Record Shop in Nashville, Tennessee.

Fastline Marketing Group




The Growing Debate from Corteva Agriscience
Bader Rutter
Kacey Birchmier, Andrea Larson, Jim Jodie, Ashley Schaible
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United Soybean Board: Just Keep Watching Us
OBP Agency
United Soybean Board/OBP Agency



Digital and Social Media: Video
Merit
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These are the Heroes Who Nourish: Feeding Intelligence
Padilla
Lynda Michielutti, Amy Jensen



Almond Orchard 2025 Goals

Digital and Social Media: Video
Golden ARC Award

Launched by the industry for the industry, these goals are not only a
guidepost of continuous improvement for the industry to work toward daily,
but also a message to a watching world that the California almond industry
is responsible, sustainable and dedicated to providing a healthy, safe

product to consumers worldwide.

The Almond Orchard 2025 Geals build off decades of previous
achievements and are a tangible example of the California almond

community's commitment to continuous improvement.

Released in December 2019, the Almond Orchard 2025 Goals
Roadmap outlines the almond community’s continuous improvement
journey in each of the goal areas as well as metrics that the industry's

progress will be measured against.

Learn more at Almonds.com/Goals
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REDUCE THE AMOUNT OF
WATER USED TO GROW A
POUND OF ALMONDS BY 20%

ENVIRONMENTALLY FRIENDLY

& j% INCREASE ADOPTION OF
d PEST MANAGEMENT TOOLS BY

aear

Keep It Simple Spencer!
The Almond Board of California
Spencer Cooper, Ashley Knoblauch, James Garner

2025 GOALS '
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ACHIEVE ZERO WASTE

') IN OUR ORCHARDS BY PUTTING
@ & EVERYTHING WE GROW TO

OPTIMAL USE

= d =t

I More Crop Per Drop

California Almond farmers are leading adopters of
efficient irrigation technologies.

« Over the past 20 years, almond farmers have improved
their water use efficiency by 33%, producing more crop per
drop.1

« 87% of farmers practice demand-based irrigation instead
of using a fixed schedule.?

+ Almond farmers use efficient micro sprinkler or drip
irrigation at nearly 2 times the rate of farmers statewide.®

Fab. 2010 F
the UN. FAD Imigation and Drainage Paper 86. 2012 Almond Board of Caliormia. Almond Almanac
150084, 2000-

 Calfaria Almond Sustainabilty Program. Aug. 2017.
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Digital and Social Media: Websites
Merit

ME ABOUT  ISSUES  INITIATIVES ~ NEWS  RESOURCE CENTER  SUPPORT US

WELCOME TO THE ALLIANCE
We Connect,Engage

and Protect Animal Ag!

WE HELP BRIDGE THE COMMUNICATION GAP BETWEEN FARM AND FORK.

Animal Agriculture Alliance Website
Animal Agriculture Alliance
Casey Kinler



Digital and Social Media: Websites
Golden ARC Award
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Watermelon.org
Challenge!
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National Watermelon Promotion Board Website Build & Redesign

FLM Harvest

Adriane Rippberger, Matt Lunneborg, Justin Peterson, Jeremy
Peterson, Laima Manomaitis, Naomi Mortensen




Filament

Digital and Social Media: Social Media
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&« @ wyaft.lhe.chicken B @

Hello Princess Wyatt! We're
loving your content, and
would love for you to be part
of our new product launch
for Purina Farm to Flock Hen
Treats! If you're interested in
participating, please let us
know by June 25th. §

- The Purina Poultry Team

Hello! I'm so glad you enjoy
my page and my goofy birds.
| am definitely interested in
participating in your product
launch, what would it entail?
@ Thanks for reaching out!

We're so egg-cited! If you'd

be okay with sending us your
email (and first name), Danielle
will reach out to you with
additional details. Her email

(@) 030

Merit

Filament
Philosophy and Approach to

Influencer Marketing

Working with influencers can build consumer connactions and axtend
brand messaging through trusted parsonalities. Influencers may
include: bloggers, authors, partner campanies, industry experts or
any other person with category authority. The influencer should have
established credibility in a specific industry and an audience they

actively engage with, offering their knowledge, experience and advice.

TABLE OF CONTENTS

Page 2
Haw o choose your ideal influsncer

Page 4
Finding and contacting your iflusncars

Page &
Compensation

Building the relationship
Compilng metrics

Page 7

EGGS-CLUSIVE SNEAK PE
Purina Farm to Flock Hen Treats
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Purina Animal Nutrition Hen Treats Influencer Campaign

Jeff Hoffelt, Teyanna Marx, Danielle Burken, Chad Wethal, Tina

lIstrup
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Digital and Social Media: Social Media

Cargill @ @Cargill - Oct 11,2019
they think that puts them at odds with farmers. But farmers share those

goals, just as they always have. Learn more: feedingintelligence.com.
#feedingintelligence #animalagriculture

Feeding Intslligence

=

o N1 Tz Q 23

Today's consumers want sustainably raised, high-quality proteins. Too often,

Cargill @ @Cargill - Nov 6, 2019 v

L‘a@l{ Healthier animals mean healthier food. Learn how the heroes who nourish
uphold a commitment to animal well-being at feedingintelligence.com.
#feedingintelligence #animalagriculture

P

Cargill®@ @Cargill - Oct 22, 2019 ~

Can wholesomeness and science co-exist? Can abundance truly be
sustainable? Are healthier animals really linked to healthier people? It's a
complex landscape, but farmers are facing these challenges head-on. Learn
more: feedingintelligence.com. #feedingintelligence

Feading Intsligence

Q 3 &1 ay

healthier animals can lead
to healthier people,
a healthier bottom line,
and a healthier planet.

otisoz ) 7

Padilla

Lynda Michielutti, Amy Jensen

Celebrating the Heroes Who Nourish: Feeding Intelligence



Digital and Social Media: Social Media
Golden ARC Award

Moo Lab Social Media
FLM Harvest

Heidi Nelson, Ashley Althoff, Trista Cady, Jordan Nelson, Katelin
Spradley, Madi Kurvers



Digital and Social Med
Smartphone or Tablet Appl
Golden ARC Award
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2 Which statement below is a true

; fact about lentils?

3 ’ )

2 GAMES IDEAL FOR GRADES 3 TO 5 ‘ A) Lentils are low in protein.

8) Lentils grow on trees.

c) Lentils are only eaten
by animals.

D) Lentils were one of the
first crops ever grown.

L 4 [T

Iy American Farm STEM App

merica Farm Bureau Foundation for Agriculture
aniel Meloy

UNDERGROUND
NUTS

Peanuts are planted in April and May after the last frost.
The peanut plant flowers above the ground. A "peg"
grows from the flower after petals drop off. The "peg”
grows back into the soil. A peanut grows at the end of
the peg underground!

[

My American Farm

Published by Clarabielle Hereford [71- April 4, 2015 - @
We have a new STEM app!
The app includes: Keys to Stewardship (science); The Great Seed
Search (technology); Thrive (engineering); and Operation Peanut
Butter (math),

MYAMERICANFARM.COM
My American Farm - Download the Mobile App
Free online games for grades K-5 teach children math, reading, scien

P by
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Video Programs

Introducing the Nampa Trait Conversion Accel
G&S Business Communications
Chris Tutino, Brad Bremer



Video Programs
Golden ARC Award

"ORCHARD
2025 GOALS '

AC&C Marketing
Ali Cox, Jenny Nicolau

The team developed the video series as follows:

Video 1: Why Reducing Your Dust During Harvest Matters served as an introductory
video that explained the Almond Orchard 2025 Goals and focused on the community
impacts and importance of responsible growing practices in almond orchards.

Video 2: "Why Keeping Your Orchard Floor Clean Will Save You Time and Money”
encouraged growers to implement best pre-harvest practices that would save time and
money during the harvest process such as removing debris, leveling orchard floors and
filling in holes.

Video 3: Five Recommendations to Reduce Dust Using Sweeper Equipment. This video
discussed the importance of using updated equipment and efficient harvesting methods to
reduce the amount of dust produced when sweeping almonds into rows during harvest.

Video 4: Five Recommendations to Reduce Harvest Dust Using Pickup Equipment.
Similar to Video 3, this video provided best practices to reduce dust when picking up
almonds from the orchard floor during harvest.

Almond Board of California Harvest Dust Video Series




Category
olden ARC Award

A giant (fake) potato in Idaho has been turned into an Airbnb,
The Big Idaho Potato Hotel Makes Headlines and you can rent it for $200a night

Around The Globe

Rt Hoss B G, 5
& idaho Potato Commission £ Produce @ August 14,2018 o

WL eagle, idaho - From ABCTVS popular marning shaw, Live with Kelly and
fiyan to People magarine to USA Today, the Big kdaho® Patato Hotel made
W nternationa news within hoursof s launch e Eanh Day
S R gt years ago the 64on potata created by the Idaho Potato Commission
(PC), made headines when i alled out of Boise on a flatbed trailer with a -
most famaus the
1daho™ potats. After Iong More than 200,000 Miles on Amenicas
hw it e ire Amember of b
tha Taterteam that travelad vt the 64 idaho® Potato Ttk for twn years, Krste Wole,ingeniousy ransformest
the sturcy Tber o 3 cozy Arbrb. s Now pe ¥ plarted on an exp with
bresthtaking views of the Owyhee Mourtains.

“The Big Idaha® Potato Hotel allows peaple to experience Idaho in a unique way,” sald Frank Mulr, President & CEO,
1PC. “The IPC was hapgy 1o et Kristie comvert a hallmark of the Idaha™ POTato brand Into a permanent destination
hat can be enjoyed by vsitors from all awer the warid.”

‘The Big Idaho® Potato Hotel has generated ciose t one billlon medka Impressions to date, and the media stll can't
stop talking about t! Highlights from the launeh include:

= Coverage an more than 100 local TV statians

‘= Pick up in 27 countries autside the U3, induding: Awsiralia, Brazil, Canada, England, Finland, France, Ghana,
Germany. India, indonesia, Ireland. itay, Korea, Mexico, Netherlands, New Zealand, Peru, Phillppines, Poland,
Partugal, Russia, Saud Arabla, Scotland, Singapore, South Africa, Spain, and Viemam

= Featured in over I US Weekly, Travel & L Fast Company, New Yark Fost and
neR

A shew of creative descriptions ncluding
= “House of Cars” — The ish Fost
= “New SpudTacular’ Airbrb Retal” — KNWATV Orline:
« “Carb lovers rejoicer” — Peaple magazine
= Incusion in People magazine's " Things We're Talking About” page alengsiie Bradiey Cooper and Lady Gaga,
Game of Thranes and The Avengers
“a supermosel Bella 2 millon followers

= 51 million value in advertising equivalency!

I youre wondering what happened to the BIg Idaho® Potato Truck, i's still on the roat urning heads. The new
POLALO s hauling i Mae of bergass, which wilast for many years.

/daho Potato Hotel
Evans, Hardy + Young
Sue Kennedy, Frank Muir, Dennis Hardy

a1 Cormemission

Unigue Tactics and Executions — Open

RoadsideAmerica com

L T R —

Big Idaho Potato Hotel

Dirchard, Tdaho
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rint Media Relations — Agricultural Audiences
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EARNED MEDIA REPORT:

BAYER GAINS FDA CONDITIONAL APPROVAL FOR

A ANAPLASMOSIS CATTLE INJECTABLE

Release date DR&VER? VEB%‘%?EIN ARIAN
Seven key media outlets*

Pr n’\u a

FDA Grants Conditional FDA Grants Conditional Approval for
Approval for New Baytril New Baytril 100-CA1 Injection
. [ ] 180 300 100-CA1 Injection
Est. Circulation/Unique Visitors BEEF
Per Month (UVPM) .
1. New anaplasmosis
Key Messages Covered: treatment 2
. New treatment for anaplasmosis 2. Anaplasmosis: The cal
. Pro effic V of enroflox: forgotten disease

. Ep d tlmlt dt tmet pt
. Available t p oducers and vete ans in May @ Brakke

“Bayer Animal Health announced that the FDA has granted a

Currently working with Feedlot on an conditional approval for Baytril 100-CA1 (enrofloxacin) Injectable

anaplasmosis story for the June issue.

Solution for the treatment of clinical anaplasmosis in cattle. The ~._ L .~
FLM HARVEST product will be available to veterinarians and cattle producers in F “‘ < M
May 2020. (company press release)” TH N

Baytril 100-CA1 Product Launch
FLM Harvest

Deron Johnson, Julie Lux, Raven Hubbard, Brooke Henders, Megan
gamaker, Lauren Baker, Hannah Mezera, Dana Schimmel, Lucy
teinmann
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°rint Media Relations — Agricultural Audiences
Golden ARC Award
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On top of this, growers in more states are seeing frogeye leaf spot overcome
strobilurin (Qol) fungicides from FRAC Group 11, say university crop disease

WallacesFarmer

arjust

FROGEYE LEAF SPOT: i for
afer flowsring, wicld ioss can be up fo 35%.

Frogeye leaf spot gaining resistance to strobilurin

Delayed planting and wet conditions are prime for this soybean disease to
develop.

fiod Swoboda | Jun 27, 2019

Soybean growers need to be extra vigilant this summer and keep their eyes open for
yield-limiting diseases. With delayed planting and excessive spring rainfall,
conditions are aligning for frogeye leaf spot and other foliar diseases.

alists. Strobilurin-resistant frogeve leaf spot has been marching northward and
een confirmed in 14 states, most recently in Iowa and South Dakota.

eve leaf spot was a top soybean disease in Towa last vear, coming in early and

5. "We had quite a bit of frogeye leaf spat showing up in early July when it can
yields,” notes Daren Mueller, Iowa State University Extension plant

alogist. The fungi could be an economic pest again this year. “Delayed crops can

\are prone to yield losses because spores landing on a less-mature crop have

Je time to damage the plants before harvest.”

it Neuberger, technical service manager with FMC in Iowa, urges growers to
t their soybeans. “If we continue to get above-normal precipitation, it likely
Ins more foliar disease. Some diseases like it cool and wet, while others like it
and wet. But most diseases like wet conditions,” he says.

2018 lowa statewide soyhea

Vied (busheYacre] across 7 lowa locations

LSS ELLLEESLLESS

"’%f’“‘% 7

vy rain in September and October 2018 challenged timely soybean harvestin

y locations. In ISU trials, the average yield in untreated plots was 54.9 bushels
pcre. Yield response to fungicide was statistically significant; the yield response
ed from 0.8 to 7.4 bushels per acre.

HEEESER

Don't forget about bugs

‘When scouting soybeans for disease, Neuberger recommends also seouting for

le each year is unique, Mueller expects the incidence of frogeye leaf spot will grow
oming years due to farmers planting susceptible varieties and relying too heavily
bolo Qol fungicides that are no longer effective.

hfortunately, the Qol component of many premixes is becoming worthless. Tean
think of a few produets in Towa that don't have a Qol fungicide in them. We want
jwers to use fungicides with multiple effective modes of aetion,” he says.

018's Towa State University soybean foliar fungicide trials, the solo Qol fungicides
not perform any better than the untreated check for frogeye leaf spot and septoria
jwn spot. The top-performing fungicide entry across seven sites in Iowa was

ento fungicide, a triazole and SDHI premix, which yielded 7.4 bushels more than
untreated check, averaged across seven sites.

ktics to combat resistance

nt pathologists recommend farmers use a combination of practices to help contral

disease in soybeans:

Plant varieties resistant to frogeye leaf spot.

Use crop rotation.

Apply fungicides only when needed.

Use your phone to pre-seout, monitor spore movement, cheek weather and see
ihen diseases show up in neighboring states.

Seout soybean fields in July and August at the R1 to R3 growth stage.

Treat at disease onset.

Select fungicides with two modes of action, using non-Qol products.

Apply fungicide at R1 to R growth stages.

more i on soyhean foliar diseases, visit the Crop Protection Network

at cropprotectionnetwork.org.

inscets. “1¢ threshold levels are met, growers can enhance returns by adding an
de with their fungicid lication,” he says.

[COMPARISON: The leaf on the left was from untreated checl, and the leaf on the
right was from soybeans treated with Lucento fungicide. More growers are seeing

ffrogeye leaf develop to strobilurin they apply.
[Frogeye leaf spot oceurs across the U.S., and significant yield loss can occur when this
disease is widespread in a soybean field. Plant pathologists estimate this disease was
responsible for more than 17.5 million bushels of lost yield, valued at $158.1 million,

lacross the U.S. in 2015.

In 2010, University of Tllinois laboratory assays of resistant frogeye leaf spot isolates
<howed a 3,000-fold decrease in the pathogen’s sensitivity to a strobilurin
fungicide. Even growers who don't have known resistance should manage their crop
as if they do have fungicide resistance, according to Carl Bradley, University of
[Kentucky plant pathologist.

Wallaces' Farmer Lucento/FELS Article

LM Harvest

isa Homer, Joan Olson
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The House That Soy Built: Sny—Bas_ed Products Are on tf
Leading Edge of Sustainable Housing

Sentember 171 2019

« The AP pews staif was ot savolved in

it ro Bus

ST. LOUIS (September 17, 2019) — Higher performance, increased sustainability and lower cost — these are just a few of the
modern customers expect from the home improvement industry. For companies relying on petroleum or formaldehyde in their p)
seem like a challenging ask. But many find their sustainable solution in soy.

“Choosing soy is a win-win,” said Lee Walko, biobased business developer and technical advisor to the United Soybean Board
sustainability initiatives and consumer demand for safe products drive soy technology development to replace petrochemicals a

Although several biobased ingredients can appear as suitable replacements for petrochemicals, manufacturers need the most cot
highest-performing ingredients — which in many cases presents an opportunity for soy. Not only is soybean oil traditionally m(
canola or sunflower oil, its abundance of C-18 links (linolenic acid, etc.) and its fatty-acid profile make soybean oil very versa
have allowed countless leading industrial product makers to successfully introduce soy, replacing chemicals based in petroleu
volatile organic compounds

Soy has already proven successful in this segment, and many of the success stories can be found in and around the home. A gro
and small companies already implement soy in their products and reap the benefits of how effective it can be. In fact, there are
soy-based products currently on the market, from flooring and roofing products to candles and carpets.

THE HOUSE THAT SOY BUILT: SOY-BASED PRODUCTS ARE ON THE LEADING EDGE OF SUSTAINABLE
HOUSING

BP Agency

nited Soybean Board: The House That Soy Built

nited Soybean Board/OBP Agency

Print Media Relations — Non-Ag Audiences
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Syngenta to host grand opening for expansion
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things, involvement makes you a life-long learner and that will
witimately benefit yourself and your business in the loag run
Sametimes. ton, it's just reinforcement that you're doing
things right. “It's an opportunity to network with other peers
wha might be doing the same thing in ather industries. To
Thear that it's working lets you know you're on the right track

commented Maureen

THERE'S NO TIME BETTER THAN THE PRESENT
“Toften hear from people that they don't have anything
10 contribute. but anyone who i imvelved in agriculture has

something o contribute, 30 jump in!” said Maureen, *Nobody

Kanows our industry like 3 working farmer and the kaowledge and
education that we can share is invahuble

Matt agreed. *Don't hesitate. It's probably ene of the most

enriching things I've done, personally. It's made my network of
knowledge that much greater and 've developed relatinnships
that will last a lifetime. 1 don't have the answer to something, |
now have so many avenues to put myself in touch with the right
person to find thise answers, It's Brought so much buek to my
own business, and while that's not why | gat invelved, it's one
of the benefits.”

“You have to get imvolved if you want to make o difference”
sasd Davad.

s easy to keep your head dovn and just look at
what's going on in the day-to-day on your Frrm, but so many things
20 on beyond our fence rows that affect us. We have to have

spokespeople and be invoived.

wolved or ase

And when you decide you want to b

considering running for an office, you can't he afeaid 1o lose

heeause you might, but at least you put yourself out there To make

a difference, you at least have to try” David added

Maureen advised to start small. “Find something that drives

your passian and that you want to learn more sbout, and don't be

afaid to voice your opinion or suggestion " she said

“Be open o new experiences,” Lorraine encouraged “1

someane invites you o paslicipate on & committee, you should
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From Field to Boardroom

Farm Credit East

Kristie Matuszewski
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FarmCreditEast.com

YMING
LABOR CHALLENGES
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2019 Director Candidates...
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4 |CowrStary 12 | Public Policy Updats

14| Lo or Lusse
15 | Diracter Candidatss

SPRING 2018

INSIDE

Farm Credit East
Kristie Matuszewski

OVERCOMING
LABOR CHALLENGES

Finding labar, and qualfied labor at that, has been a grawing cancern in the LIS, espacially within the
agriculture, cammercial fishing and forest prodcts industries. And, the dabiates about how 1o address
this issue have been gaing an even longer

Agriculture naeds an efficient and ecanomical solution to agricultural labor challenges: Investing in new
employees and their training, anly to have them leave within a few months (especially during the peak
of the season), is as much of a hardship as finding them in the first place.

There has been littie pragress in recent years on legisiation ta address the situation. Yet, the cows have
to be miked, the fields have to be planted, and the timber needs to be hanvested. Awaiting a legislative:

solution is not a viable solution. Whie there hasn't been progress on & new ag guestworker program,
thera are other options for producers (see “Temporary and Permanent Options for Foreign
Workers St Exist" later in this issue).

So what's a producer to do? We recently interviewed several Northeast businesses
wiho have depioyed unique strategies in their operations to combat the labor
challenges they were facing, As a result, they have found success in
hiring and retaining skilled labor, or have circumvented the issue
by impiementing technalogy to cut back on labor demands.

Farm Cradit East will continue ta wark with agricuttural
labor coalions fo work toward new policies that
could provide employers access o more
agricultural workers. In the meartime,
here are some stralegies other
Nart
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A World of Octobers
By Kim Baldwin, McPherson County farmer and rancher

Kim Baldwin, McPherson County farmer and rancher
The temperatures have dropped, and it’s truly beginning to feel like fall on the farm.
The air feels crisper, the sky seems brighter and everything seems a bit fresher now
that the summer heat has left. It’s as if the plants, animals and people have all
perked up after they’ve had to conserve their energy, seek shade and retreat from

August and September.

But it’s now October, where the true magic happens.

Insight: A World of Octobers BE e,
Kansas Farm Bureau
Kim Baldwin
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Ohio Soybean Council 2019 Investor Report
FLM Harvest

Kelsie Schwyn, Cody Ramey, Noelle Zeibot, Kayla Keyser, Ben
Fraase, Madi Kurvers, Will Pike, Bryan Pohl
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ALLIANCE INITIATIVES

ANNUAL REPORT 2019 STAKEHOLDERS SUMMIT

May 1, 2018 - April 30, 2015

Animal Agriculture Alliance

Connect | Engage | Protect

ABOUT THE ALLIANCE
KEVISSIES

7ona 10 point scale Ater

FINANCIALS

BREAKDOWN OF SPENDING e nelp frmers,
B9%  PROGRAMMING

% ADMINISTRATIVE

W FUNDRAISING
BREAKDOWN OF FUNDING SOURCES
W POULTRY

5% PR/PUBLISHING

1% SHIN

0% CROP/FEED
% DARY
4 BEEF
& LT

24 INOVIDUAL
T OTHER

May 20178-April 2020 Animal Ag Alliance Annual Report
Animal Agricultural Alliance
Hannah Thompson-Weeman, Casey Kinler
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44 FARMS INTERNATIONAL
BEEF CATTLE ACADEMY

TEXAS A&M UNIVERSITY

I

IBCA Application

IBCA Applications for the next class will close on August 2, 2020

DEPARTMENT OF ANIMAL SCIENCE

“All the information |
learned in the IBCA will
help me establish the Angus
Breeder Association in my
* in East Europe.
“You won't find experts in -  has for sure

all aspects of beef cattle = national beef
production under one roof ~ =

z#= LAST C
- Errm

L ]

CCCCCCC

International Beef Cattle Academy Public Relations
Campaign

Filament
Reinaldo Cooke, Kayla Jentz
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Kansas Farm Bureau
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SB 32:

Kansas Farm Bureau*
Health Plans

Stand With Farmers, Not Big Insurance

KFB Key Vote!

Kansas Farm Buresu has been serving members’
needs for more than 100 years

KFB sasks authority to offcr competitive and

innovative healthcare coverage to its members in
Kansas

KFB products «will be individually rated, will
consider the current health of the applicant and
will be gender neutral

Onca a mamber Is sccapted and continues KFE
membership and paying premiums, they will not
be canceled

Coverages will be robust and include
most essential health benefits, including:

= (ffice visits, hospitalization

.l and Teladoc
r: ... = Preventive care services
{ i_' I.-' Faw Emergency room services

= Prescription drug benefits
= Mental health and substance

abuse treatment
m Dental and vision coverage

EANSAS FARM BUREAU*
'l..n-muw

KFB Member Healthcare Benefit
Coverage is good policy for the
state of Kansas because it is:

u Affordable: Contracts arc individually rated allowing
KFB to accurately assess risk. Individual rating will
consider the current health of the applicant and
will be gender neutral. Rates are anticipated to be
30 percent less than similar coverage under the
ACA.

u jwalisbls to members without thraat of
cancallatiore (inice 2 member is accepted and they
continue KFB membership and pay their premiums,
they will not be denied coverage; premiums may
increase as the "group” performance changes or
as the individual ages. "Group” means all of the
persons who purchase the same plan.

u Fully fundad: 1t will be backed by the resources of
Kansas Farm Bureau and reinsurance. It will be
supported by a third-party administrator who is
licensed and regulated in Kansas.

u Tawad: Farm Bureau member healtheare benefit
plans will pay premium tax just like other Kansas
associations offering coverage, providing revenue

for the state.
= Enhances rural communities: [ will reduce numbers

of uninsured Kansans and support rural hospitals
and medical clinics.

NO
v YES

We're grateful for your support of farm
and ranch families and rural Kansas
hospitals and communities.
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Marketing Communications for Ag
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Healthy calves
never go out
of style

Purina Animal Nutrition RX3 Campaign

Audiences
Merit
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Kendall Riskedal, Ali Luety, Tanya Ciurro, Amanda McNeeley, Nikole



arketing Communications for Ag Audiences
Golden ARC Award
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Sound @sound_ag - Dec 23, 2019 o st
oun riculture
™% Source™ was developed to improve nutrient use efficiency by working with L Demmngg 2019-@
what's already in your soil, and growers are loving the results.
‘As we see the ROI, and plant and soil health benefits, this is one way to
unlock the soil resources of nitrogen and phosphorus. Products like Source
ill ly val I

" SOURCE

Sounds Like Magic, Works Like Science - Launching
Source

Padilla
Michelle Yoshinaka, Amy Jensen



m
Beef industry brings 2-hour sizzling

meat video to the big screen

GATHER 'ROUND THE DROOL LOG

8 711 HOLIDAY SEASON

WITH BEEF. IT'S WHAT'S FOR DINNER.

Beef Drool Log
National Cattlemen's Beef Association

(.\ dinnersdishes
J Mational Cattlemen's Beel Association
A LI, o

O? - : mﬂ

L0 ‘.' Liked by taebur and 70 others

dinnersdishes About last night ... | had an amazing
holiday dinner with @beefitswhatsfordinner We
learned about cooking the perfect roast and sides to
go with it! The amazing @chefcarrieb created a
delicious menu and was so fun to learn from. Any
guestions about beef for the holidays let me know so
| can help youl!l .




Marketing Commu

» 4.4k engagements

+ 260.2k impressions

= 136 new followers* (+7.8%)
+ 1.7k video views

« 35 total contest entries

iosie.youung Moon milk is the best!!

FLM HaRvESsT

e

B

Channel Engagement thresd_and_grain & | love your [
Moon Milk! Thank you fot bringing it~ ® |
to campus |

FLM Harvest

Heidi Nelson, Ashley Althoff, Trista Cady, Madi Kurvers

Audiences
erl

nications for Non-Ag

Social Media Ads Results

Reach Ads (Instagram)
B0.2k pecple reached
265.6k Impressicns

Promoted Posts (Instagram)
4.6k engagements

« 22.7k people reached

= B3k impressions

F

Social Media Ads Results

Reach Ads (Instagram)

+ 88.2k pecple reached

» 302k Impressions
Promoted Posts (Instagram)
+ 9.1k engagements

= 37.4k people reached ;g 3
+ 130.5k impressions ?’-1

o |
LM HA Ry B0Fcamments

Ve B St i | ]

FLM  HABRVEST

Channel Engagement

3k engagements

79k impressions

73 new followers

548 video views

Moo Lab PR Campaign

thread and grain Tha dairy
SAGAIONM NAS The BAST itsh Craam
maiandy miller Come 2 LW River
Fals piksas and thanks J,
IRy Gk ihar et
bohian LIWRF in ming® &

FLM HARVEST




GETTING TO KNOW THE WEBINAR

| et | TRIED-AND-TRUE?
pow E n Hous Es ‘Who sticks to different diets and how

v
FOR HAPPIER, HEALTHIER LIVES e do they affect PO .. "B

-
WEDNESDAY, AUGUST 21 at 1 PM EST - .
[

Br i1 ia B (} on wik
Pressnind by D, Chow-Ming Laa and Kathy Smith, MA
Taylor C. Walloce, PhD, CFE FACH
ard Cora Horbstreet, U8, /0, LD A
FOUNBATION '!"

=

TUESDAY, NOVEMBER 19.@ 1 P EST

A Recipe for Success: Fruits and Vegetables are Key
Ingredients for Healthier, Happier Lives

Padilla
Wendy Reinhardt Kapsak, MS, RD, Michelle Kijek
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2019 Golden Spur Award recipient video
National Cattlemen’s Beef Association
Kate Maher, Ellen Brisendine



Corporate Social Responsibility and
Sustainability
Golden ARC Award ki
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HATCHING =

Because raising chickens is one of the most practical — and sustainable -
paths out of poverty.

Cracking Global Hunger: The Hatching Hope Global
Initiative

Padilla
L ynda Michielutti, Amy Jensen
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SOUTTH DAKCTA

Open Ca’gegory

@E‘L( attlemen

attlemen

NCBA's Ca ttlemen to Ca ttlemen report on the South Dako ta
Cattlemen’s Foundation Feeding South Dakota Initiative

National Cattlemen's Beef Association
Kate Maher



Open Category
Golden ARC Award

Make Mine Meat Campaign
Kansas Farm Bureau
Sheridan Wimmer



Congratulations

Golden ARC Award Winners
and Merit Winners
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Previous Golden ARC de Excellence Winners

2019: “Seeding Support for Farm and Food Interests — A Greater Minnesota with Padilla” from Padilla

2018: “’Beef. It’s What'’s for Dinner.’ Rebranding campaign,” from National Cattlemen’s Beef
Association,

2017: “The Levesol™ Promise Campaign,” from West Central Distribution and Karwoski & Courage
Public Relations

2016: “World Health Organization Review Red Meat and Cancer Risk,” from The Beef Checkoff, by The
National Cattleman’s Beef Association, a contractor to the Beef Checkoff and Ketchum Public Relations

2015: “Sugar’s Last Stand — Transforming Urban Legends to Make Hawaiian Sugarcane Sweet Again,” by
Hawaiian Commercial & Sugar Company

2014: “Zoetis Achieves Global Company Debut in Eight Months,” to Ketchum on behalf of Zoetis
2013: “Estate Tax Campaign,” American Farm Bureau Federation

2012: “Oink Outings: A Passion for Pork from Farm to Fork,” from Minnesota Pork Board and
Minnesota Pork producers, with agency Weber Shandwick



GETTING TO KNOW THE WEBINAR

PREFERENCES

| ' OF PRODUCE CONSUMERS T R I E D"' A N D-Tn u E?
pOWE RHOUSES Who sticks to different diets and how
FOR HAPPIER, HEALTHIER LIVES " - < do they affect produce consumption?

= SDAY. NOVEMBER 10.0 1 P/ ES
WEDMESDAY, AUGUST 21 at 1 PM EST TUESDAY, NOVEMESR 188 1 Bl EoT
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A Recipe for Success: Fruits and Vegetables are Key
Ingredients for Healthier, Happier Lives

Padilla
Wendy Reinhardt Kapsak, MS, RD, Michelle Kijek




PBH PARTNERSHIP
PLAYBOOK

OUR ACTION
STRATEGY

If we want the next generation of Americans to eat more fruits and

OUR
PURPOSE

Americans are bombarded by thousands of messages about food every day:
il half your piate with vegetables; eat your greens or no dessert; no eating
in front of the television — the list goes an. What's often missed is how to
translate messages into action. With fruits and vegetables, most consumers
know the health benefits associated with eating more produce; yet, despite
understanding why they should eat more, people continue to struggle with
how this can be accomplished.

PRODUCE FOR®
BETTER HEALTH

et We believe in the importance of emphasizing the emotional, cultural and

well as the health—benefits of enjoying o y of
produce to drive long-term sustainable habits. How do we do this? We
support research and education on the important role of fruits and
vegetables as emotion-based motivators for behavior change. It is our belief
that the path te better health s through behavior change. That's why we
convene value chain and industry stakeholders, health professionals, thought
leaders and influencers to identify solutions to increase Americans’ fruit and
vegetable consumption.

If eonsumrs taks away one thing, it should be this: the single most important
thing people can do to live happy, healthy, and active lives s to eat fruits
and vegetables every single day.

Z consumers
day's

ted at the

o shape our
fe've shifted
\g” to more

UR PEOPLE

PBH is committed to helping everyone achieve @ happier and healthier life
with fruits and vegetables. As part of our most recent discovery process, we
wanted to better understand the next generation of produce consumers—
Millennial and Gen Z populations. Combined, they represent the largest and
ane of the mest important demographic greups in the United States. They are
the current and future parents of the next generation of fruit and vegetable

consumers.
We live in a ‘disruptive society’ where new rules of engagement, influencers
and platforms are forcing us to rethink our strategies and tactics. And that's
good news, s it means there is an opportunity for more efficient and

ealthier, Happier Lives
adilla
endy Reinhardt Kapsak, MS, RD, Michelle Kijek

effective on the why and the how of increased fruit and
vegetable consumption. This younger generation of cansumers has an
inherent interest in what they eat, and they understand that the foods they
choose impact their physical health and how they feel. The problem is, many
stll struggle to actually achieve success in their food choices.

e

Recipe for Success: Fruits and Vegetables are Key Ingredients for




OUR COMMUNICATIONS
A CORE

HAVE A PLANT —

Messages are organized into four main pillars based on key areas
of facus. These messages were developed to demonstrate how

OUR VOICE

OUR BRAND

Our brand is bold, passionate, joyful, optimistic, straight-talking.  images, and keep in mind that our target audiences are Gen Zs
Phategraphy used in communications should reflect those and Millennials -~ the next generations of consumers we want o
attributes. Fresh, authentic and quirky b i i

with our tone and brand approach. Avaid industry-typical stack

How do we turn our learnings into more impactful communications with our
audience? By shifting from “lecturing on why” to “celebrating the how.”

When communicating about PBH and its missien — whether n social media,
the PBH website, our e-newsletters or beyond — It is eritical thot the brand
tane of vaice aligns with our bold and mevement-driven target audience:
Millennials and Gen Z consumers. The tone should be fresh, active,
supportive and youthful; encouraging; and never accusing. The copy needs
to be highly personalized (kill the markating speak); talk the way a friend or
family member would talk. Celebrate the joys of eye-appealing, healthier

o eating choices, and all the ways our target can enjoy these
delicious and satisfying eating experiences.

Produce for Better Health Foundaf

A Recipe for Success: Fruits and Vegetables are Key Ingredients for
Healthier, Happier Lives

Padilla
Wendy Reinhardt Kapsak, MS, RD, Michelle Kijek



Congratulations
Padilla

2020 Golden ARC de Excellence
Winner




TONY

=

—

cl

)
O
N
O
C




	Slide Number 1
	About the Golden �ARC Awards 
	Content
	TACTICS
	Special Events�Merit
	Special Events�Golden ARC Award
	Digital and Social Media: Podcasts/Audio�Merit�
	Digital and Social Media: Podcasts/Audio�Merit�
	Digital and Social Media: Podcasts/Audio�Golden ARC Award�
	Digital and Social Media: Video�Merit�
	Digital and Social Media: Video�Merit�
	Digital and Social Media: Video�Golden ARC Award�
	Digital and Social Media: Websites�Merit�
	Digital and Social Media: Websites�Golden ARC Award�
	Digital and Social Media: Social Media�Merit�
	Digital and Social Media: Social Media�Merit�
	Digital and Social Media: Social Media�Golden ARC Award�
	Digital and Social Media: �Smartphone or Tablet Application�Golden ARC Award�
	Video Programs�Merit�
	Video Programs�Golden ARC Award�
	Unique Tactics and Executions – Open Category�Golden ARC Award�
	Print Media Relations – Agricultural Audiences�Merit�
	Print Media Relations – Agricultural Audiences�Golden ARC Award�
	Print Media Relations – Agricultural Audiences�Golden ARC Award�
	Print Media Relations – Non-Ag Audiences�Golden ARC Award�
	Media Events and News Conferences�Merit�
	Media Events and News Conferences�Golden ARC Award�
	Feature Writing�Merit�
	Feature Writing�Merit�
	Feature Writing�Golden ARC Award�
	Editorial/Op-Ed Columns�Golden ARC Award�
	Print Publications: Newsletters�Golden ARC Award�
	Collateral/Literature�Golden ARC Award�
	Annual Reports: Annual Financial Reports�Golden ARC Award�
	Annual Reports: Non-Financial Annual Reports�Merit�
	Annual Reports: Non-Financial Annual Reports�Golden ARC Award�
	Organization or Corporate Reputation�Merit�
	Public Affairs�Golden ARC Award�
	Marketing Communications for Ag Audiences�Merit�
	Marketing Communications for Ag Audiences�Golden ARC Award�
	Marketing Communications for Non-Ag Audiences�Merit�
	Marketing Communications for Non-Ag Audiences�Merit�
	Marketing Communications for Non-Ag Audiences�Golden ARC Award�
	Internal�Merit�
	Corporate Social Responsibility and Sustainability�Golden ARC Award�
	Open Category�Merit�
	Open Category�Golden ARC Award�
	Congratulations
	Golden ARC �de Excellence
	Previous Golden ARC de Excellence Winners�
	Marketing Communications for Non-Ag Audiences�Golden ARC de Excellence
	�Golden ARC de Excellence
	Golden ARC de Excellence
	Congratulations
	Slide Number 55

