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ABOUT THE GOLDEN ARC AWARDS

* Beganin 1990, came to be recognized as the most esteemed award in the agricultural public
relations industry

* Reflects many hats worn by today’s PR practitioner, with categories recognizing everything
from full campaigns to tactics

* Honors stellar work created by professionals in the ag industry

 Format and requirements are similar to other leading PR awards programs, based on best
practices for PR and public affairs campaigns and tactics
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Special Events
Merit

Midwest Dairy at Super Bowl Experience
Midwest Dairy
Molly Pelzer, Breanna Welke
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Special Events PLEASE JOIN US FOR

NAVICTAINE
Golden ARC Award THE WATERS

Helping Almond Growers Make Informed Decisions

Navigating the Waters
Padilla
JP Cativiela
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Graphic Elements
Merit

'REGISTRATION ®HOUSING
OPEN QCTOBER 1, 2008

New Orleans Style Guide
National Cattlemen’s Beef Association
Kirby Brincefield, Jenn Hollingshead, Kristin Torres,

Tiana Schneider




GoLDEN ;ARC Aawarps

AGRICULTURAL RELATIONS COUNCIL

Promoting excellence in agricultural public relations

- Basta -
Graphic Elements  |gMo o TSNO St

Golden ARC Award | Nurs. % GMO GMO.

There are no GMO nuts available on the market. ﬂ There's no GMO wheat on the market. Fill your 1) | Theres no GMO popcorn available for farmers to ﬁ
Crack open the truth at GMOAnswers.com & fork with facts at GMOAnswers.com i~ grow. Zap corny myths at GMOAnswers.com »&

GMO Answers Confronts Misinformation and
Fearmongering...One Brand At a Time
Ketchum

Sean Fitzpatrick, Michael Stebbins
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Digital & Social Media: Video
Merit

Farmer Testimonials on YouTube Channel for the Enlist™ Weed Control System

Bader Rutter
Shawna Hubbard, Annie Spencer, Vanessa Barr
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Digital & Social Media: Video
Golden ARC Award

DEKALB® Asgrow® Holiday Video 2018
O+BIP

Colin Pennington, Jillian Holdener, Ben Bohling, Adam Simpson,
Kelcie Scheiber, Tammy Cheatham, Zach Hicks, Randy Shryock
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Promoting excellence in agricultural public relations

Digital & Social Media: Blogs
Merit

A DREAM TAKES SHAPE AT KANSAS WINERY BRINGS SLICE OF HEAVEN
JACOB AND THE GIANT PUMPKIN FIBER FARM TO WESTERN KANSAS

00000 00000

Kansas Farm Food Connection — Meet the Farmers

New Boston Creative
Julie Fiedler, Lisa Sisley, Meagan Cramer
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Digital & Social Media: Blogs
Golden ARC Award g
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How to Limit Economic
Losses from Bovine
- e Respiratory Disease
Improve Infectious -~ : aud -
Bronchitis Virus s,

Vaccinations with
Performance Trace

Zinpro Essential Feed Blog Minerals
Two Rivers Marketing >
Greg Ehm, Heather Morris g

| s
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Digital & Social Medla Webmar/Web Conferencing

Merit o5 e
. SOM

a fulcrum
with many forms
and functions

Joel Gruver
WIU Agriculture

ILSoyAdvisor Webinars
Charleston | Orwig
Karen Potratz
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Digital & Social Media: Websites
Golden ARC Award

~7 TECH TOOLSHED

United Soybean Board Tech Toolshed
O+BIP
United Soybean Board
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Digital & Social Media: Social Medla
Merit 3

Chrissy Teigen Block Party

Ketchum
Ashley Richardson, Mark Dresner, Sof/a Ther/os

Susan Coyle, Jackie Richardson
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Digital & Social Media: Social Media
Golden ARC Award () Lo s ot =

Baby Girl is the first-ever duck to win Purina Poultry’s Miss Flock-Tober
contest.

4¥8 The Bastrop Advertiser
e’ September 8 at3:05pm - @

With a cluck, cluck here, and a cluck, cluck there: Moon, a Salmon
Faverolles hen, brings the crown to Bastrop.

Moon won Miss Congeniality in Purina's Poultry Miss Flock-Tober
pageant.

Purina Flocktober

. : £ Bellevue duck breaks glass ceiling for waterfowl
F I l a m e n t Poultry pageant: Bastrop hen wins Miss Congeniality community

Moon is now in the running for Miss Flock-Tober.

STATESMAN.COM IR
R R R S R
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Digital & Social Media:
Smartphone or Tablet App
Golden ARC Award

SBF Connect Translation Feature
Seaboard Foods
Kristin Liepold
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Video Programs
Merit

SRS

come FROM?

\

Merced County Fair: Little Hands
Cogent Consulting and Communications, Inc. -
James Garner, Stephanie Locher, Bryce Penney, David Sketchley,
Polly Laporte, Randi Gwilliam, Darrin Monteiro
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Video Programs
Golden ARC Award

j il

DEKALB® Growing Boldly: Putting in the Work with Clint Bowyer
O+BIP

Colin Pennington, Ben Bohling, Tammy Cheatham, Nicole Philips,
Randy Shryock, Kelcie Schreiber
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Direct Mailing/Direct Response Programs

Merit
‘ | Making New Connections 3
in Pou[try and Swine $ Rabo AgriFinance

mmmmmmmmmmmm

Rabo AgriFinance “On Target” Direct Mail

Rabo AgriFinance
Sarah Kolell, Rachel Parr
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Unique Tactics and Executions — Open Category

Merit

What's your number?

Take the test. ﬁBeat the pest.
The SCN Coalition™

Test your fields
to know your numbers.

_-—

How the Soybean Cyst Nematode problem evolved

MorganMyers
Laurie Redman-Steen, Toni Veverka, Greg Tylka, George Bird
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Unique Tactics and Executions — Open Category
Golden ARC Award

(./ california
almonds

THE MUMMY SHAKE

Almond Growers, do the Mummy Shake!
Padilla
Carla Curle




GOLDEN C AwARDS

Promoting excellence in agricultural public relations

Print Media Relations — Agricultural Audiences
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Randy Myers
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Print Media Relations — Agricultural Audiences
Merit

Nedap Dairy Editor Kit
Filament
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Print Media Relations — Agricultural Audiences
Golden ARC Award

Cytozyme Media Kit
Archer Malmo
Allison Chen, Matt Whitaker, Ross McDaniel
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Print Media Relations — Non-Agricultural Audiences
Golden ARC Award

California preduced 5.8 billion |bs
of almond byproduct last year

This USDA La hI 1 lgllllli Of Pounds
0[\1 ond Was o Beer, Plasi i \d

g E E
E £
7 1

but this innovative process
could put it all to good use.

Almond Coproducts Innovation Media Tour @ o
borter Novel e A
Daren Williams, Danielle Veenstra, Sarah Faith, Stephanie Moore,

Sean Smith, Julia Hannon, Kate Northway, Becky Edwards
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Media Events and News Conferences
M e rit California Almonds in the City of Angels:

Food Trends Tour

Posted April 6th, 2018

= - CEDEED o o EED

Los Angeles is considered to have a health-focused and innovative
food scene fueled by locally sourced ingredients. In February,
Almond Board of California (ABC) hosted a food trends tour of the
City of Angels to check out some of the most unique and delicious
ways chefs and product developers are using California Almonds.
The tour itinerary featured stops at neighborhood coffeehouses,
full-service restaurants, food halls, hidden bars, and more
Aftendees even got to see urban beehives on the roof at Redbird!

Almond Food Trends Tour I ————
chicken and waffies, to original inclusions of plant-based ingredients like Vegan Corn Almond

Softserve and almond-based sauces, culinary trendsetiers in Los Angeles are working with aimonds
In ways that embrace fresh and local produce to meet consumer demand for food that fits in with the

Porter Novelli
Becky Jeffers, Kate Johnston, Harbinder Maan,

Julia Hannon, Lianne DiUbaldi
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Media Events and News Conferences
Golden ARC Award

DEKALB® Past, Present & Future Media Event
O+BIP
Colin Pennington, Jennifer Stettes
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&\ Committed to Northeast '
i Rural Communities

Feature Writing
Merit

Preparing for the Future of Agriculture
Farm Credit East
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Kristie Matuszewski =
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Feature Writing

Golden ARC Award [ MERSSRETIN
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Testimony Turns the Tide on Irrigation Attitudes
Padilla
James Garner

Wik Coart Mt

e XR

= ww B>

FROVIDING DEPENRANLE LLN




OLDEN

AGRICULTURAL RELATIONS COUNCIL

C awarps

Promoting excellence in agricultural public relations

Editorial/Op-Ed Columns
Golden ARC Award

National Cattlemen Column
Rabo AgriFinance
Don Close, Heather Stettner, Sarah Kolell

wwwncBAorg
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The Second Half of Summer

By Don Day,r, Meteorologist
Editors Note: NCBA members can read.
ookt fom meecologét
Don oy by i

days. The white areas and

light yel\om areas show near normal
tamperstures wththe green and b

showing the cold s
Wi there il b hot ot tis

So far summer
bas stated wih e

fanfare. Wi

decquate molsture
Tl
heat wave.

weather concerns
it will be during,
the hotesttime ofthe ey and
August. The month of June sometimes.
iy b oo

summer we don't expect it to end
up on the top 10 lst of the hotest

dung

e have observed in June.
il iy pemsl infolyand Augs
Some of hese trends may be a concern
1o el prodces I som aras of e
U.S. as some hot spots, cry spots and
wet spots may develop.

When i comes o temperaue
patterns over the next two months, we
i oy
of summer to bring most of the nation
near normal temperaturcs with no
persistent heat

for the second half of summer are
similarto the temperature patterns. The
graphic below shows dry areas (brown)
i the warmest areas of the central U.S

Market Matters

The Changes to Global Trade
No One’s Talking About

By Don Close, Vice President,
roten Anaiyst, RaboResearch Food
& Agibusi

Trade issues
are sucking all

agreements, |
think there is

econd transition underway that
willlikely have bigger and longer-
latin offecs th changing industy
condilons nthe U

iS5 the chancen oot

T
beef quality grades and the growing
percentage of domestic production
Boing into exports. The percentage
of choice and prime carcasses are
running between 75 and 80 percent,

0 t0 25 percent increase in t
past 10to 12 years, While logic
suggests thereare matual s on
e e e bty
e o e
point to even more improvement to
come. The catle are simply that much
beter and getting better. At this time
grading rates are at the seasonal low as

need o monior.

Oklahoma and
Missouri, Another
ot st willbe
along

are headed for

Registration Open for 2018 Stockmanship

& Stewardship Regional Tour

KMANSHIP
ST QSTE NARDSHIP

Stockmanship & Stewardship
is 2 unique Lygegay educational
experience
cattle hand! rations,
ef Quality As (BQA)
educational sessions, and facility
design sessions 1o best £ 1n your
operation and industr
The program is sponsered by the
National Cattlemen’s Beef Association
(NCBA) Soehringst Ingabeim, and
the checkoff-funded National Beef
ety Asnurance program.
he our fesures st n Clemson
m Aug. 2425, Moniose,
rom m,mw 2122, Stephenville,
m Oct. 56, Pasco, Wash.,
from Oct 12,13, and Toare, Cal.

from Dec. 12-13 They will be led by
stockmanship experts Curt Pate, Ron
Gill and Dean Fish.

“Improving your stockmanship
skills is a very low cost, high return
investment of time and money to
improve prfit and he quliy of
lie for h animals,” said
Sockmanship expert Curt Pte, “and
that's what the Stockmanship &

Stewardship programs are all about.”

tending  Stockmanship &
Stewardship event, producers will
have the opportunity to become
QA certied,network wih fllone
roducers, parta

Gemonsratons lrom stockamanship
experts and learn cutting-edge
operation techniques.

“These events allow producers to
nework with one another and learn

cattle supplies have transitioned into.
P in the slaughter mix.

Expectations are that grading rates wil
climb back owardthe 80 percent evel
in the second half of

R i
U.S. s the percentage of production
going for exports. 2017 was a record
year with exports s a percentage of
production at 11.06 percent. Never
before had exports as a percentage of
production been on top of 10 percent
onan annulized bsis e todate
eports a5 of Al were 11,9 =

e TV

T e i e
of the year.

“The bottom line is the quality of
U.S. beef is getting measurably better

collectively) is the global source for
quality and ultra-high quality beef.
Allindications are that both of those:
measremens w.u coninue o grow.
anger in
glnha\ et s
growing exports of carabeef (water

and 2018 India topped Brazil as the.
world's largest beef exporter. Export
destinations for Indian carabeef are
the Middle East, Southeast Asia and
Aftica with some discussion of exports
to Russia.

Here are some facts about the
Indian market

India has a human population just
short of 1.4 billion people, 80 percent

from industry experts about real world
solutions to everyday problems they
encounter on their operations,” said
Chase DeCoite, the director of Beef
Quality Assurance for NCBA. “Beyond

about animal health, environmental

&RaboAgnﬁnance

of whom are Hindu and dependent
on dairy products for their animal
rotein

More than 50 percent of India‘s
iy producion s though o b fom
it buf
wmwg of water buffalo
i \esal while processing of bovine is
illegal.
Fhe average Indlan dary form
has two to three cows, and a mega
commercial dairy is no bigger than

“The attraction of milking water
buffalo is that their milk has a higher
butterfat content

the dairies can sell the used cows and
‘male offspring.

s the country's pupuwm grows,
and the cconomy develops, IR
et o i i
continue for he nex

dzve\opmenlx ater when
e discussing North A

e e
dependence on exports? India's
growing ¢ arabee! producton s
growing a duc of ncressing
S for oo dairy pr
Ry e e i
ontinue for another 10 years and
is expected to become increasingly
disruptive in the global market for
value-driven, commodity-focused
markets. A perfect example is how the
acceptance of casbee I nconesa
I daruping theconvenions fow
of feeder ca stralia
nlones, Tis durupton’s cavsing
a regional backlog of feeder cattle in
rocexstem Ausalia

t the same time, the U.S. will
A prevlent s the
global supphcvclqual\ly
high-quality product. That wpmm
(e i R
dovelops and global customers
become more familiar with quality
product.

There are 10 countries that
account fo 92 pecent of global be
trade. While
A e mg)v

ality market, India is becoming
increasingly important to 1
commaodity end of the spectrum, That
leaves the remaining eight countries

theygoin o cuta many cost s
posubleand competefor
‘commodity market space, or are they
going to pull out all the siops and
provide the required cattle quality and
grading documentation to compete in
the quality and ultra-high-quality
market?” | beleve they will consanty
sway back and forth on the spectrum,
e e A

stevardip, and much m
earh more and regiser for an
up(mmr\g Stockmanship &
Stewardship event, visit Wiy
StockmanshipAn
Stewardship.org. Registration is open
for all programs except for Tulare,
Calif. we
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Print Publications: Magazines and Newspapers

Merit Beycnd-Bean
United Soybean Board — Beyond the Bean
O+BIP

United Soybean Board
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Print Publications: Magazines and Newspapers
Golden ARC Award

™) Pork Checkoff 1,

Army of

Advocates

Shares -
! Pork’s Story, |

celebratmg
10 Years : P ?

Pork Checkoff Report ! J

National Pork Board
Kevin Waetke, Jan Jorgensen, Chris Oldt, Dan Masini
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Print Publications: Single- Issue Publications

fj
M e rlt ooescuoocomugsuw

e 7 A : ‘ - ;‘, ' ;‘ __,.‘l;_: .. £
Food and Farm Facts Junlor e S
American Farm Bureau Foundation for Agriculture £

-

Where poes My PIZZA Come From?

Christy Lilja, Philip Gerlach
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Kansas Farm Bureau Centennial Publication
Kansas Farm Bureau

Sandi Cowdin, Joyce Burnett
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Print Publications: Newsletters
Golden ARC Award

Ociober 3. 2018

Presiden Trump's apgroval
of e modermized US. -

Bures
Fedecation President Zapy Duval said. READ MORE

FBNews e-newsletter
American Farm Bureau Federation
Erin Anthony

FBNews

Dairy Insurance

AFBIS

Anew dairy insurance
=arice fom American
Farm Bureau hsurance
Services will bring an exra
lewed of support ta a dairy
sector that has been
battered by losses aver the
past four years. READ
MORE

Trade

Agriculture: Secretary Sanry
Perdue in Juy anrounced USDA
will suthorize up t $12 bilion for
programs i help farmers and
ranchers caught in the crossfre
afa tariff war. BEAD MORE

Legal

Farm Bureau Denounces Gag
Bule Against NC Farmers,
Neighbors

Ajudge's order that farbids farmers and their

August B, 2018

FBNews

THEOTITCIAL STETTFROFTHEAMITIOAN,

Legislation and Regulation

Farm Bill Ready for
Conference

With Senate passage of its
farm bill, the Agriculture
Improvement Act of 2018,
congressional lawmakers
are expected to soon head
to conference toiron out the
differences between the
House and Senate
legis|ation.

READ MORE

July3,2018

Supreme CourtRules in Faver
of Internet Sales Tax
Collection

The Supreme Court's ruling that states
have the authority to require retailers to
collect and remit sales taxes on remote
internet sales is avictory for Main Street
retailers and local stores, accordingtothe
American Farm Bureau Federation. The
ruling in South Dakotav. Wayfair overturns
a1992 precedent that only alowed a state
to mandate the collection of sales taxes
from online merchants that maintained a
facility inside the state’s borders.

READ MORE

House Committee
Approves Bill to
Help Improve
Irrigation

A bill recently approved by

the House Ways and Means
Committee would help
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Collateral/Literature
Golden ARC Award ey e et g e

I g R o HONEY BEE .-- . Getforn
e 0w oS T ac whke BEST MANAGEMENT R almonds
. e i oney et Cards i e e Where bl PRACTICES QUICK GUIDE |

beekeepers, University of California

1
10 D, s and fderal eulatos,  BVIPQuick Guide and“Honey B ap.bececperan reger ives \

l Applicators” ly agr All parties involved in honey bee pollination and :
and manyoter the Almond Boadof - (avaie in gl and Spanih). Al o e applications inthe orchard should follow these ! REMEMBER

update o s popular ‘Honey Bee Best  com/BeeBA autions to ensure California almonds continue

A, Regitraton 1 mandatory,snd the pre
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Carla Curle




GoLDEN ;ARC Aawarps

Promoting excellence in agricultural public relations

Annual Reports: Non-financial annual reports
Golden ARCAward W7o

-
Lt
¥ ‘!’.g.‘- S AgriBank expertly and reliably obiains funds.

&nd prudently provides funding and financial
" l solutions to Farm Credit Associations.

FOCUS ON
FUNDAMENTALS

Focus on Fundamentals: AgriBank Annual Report
Padilla
Carrie Young
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Organization or Corporate Reputation
Golden ARC Award

Big Idaho Potato Truck
Evans, Hardy + Young
Dennis Hardy, Sue Kennedy
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Open Category
Merit

s e mambar?

Launching the SCN Coalition \%

MorganMyers

Laurie Redman-Steen, Max Wenck, Toni Veverka, Jill
Kahn, Becca Schwartz, Samuel Markell, Greg Tylka,
George Bird, Albert Tenuta
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Public Affairs
Golden ARC Award

Seeding Support for Farm and Food Interests — A Greater Minnesota with Padilla

Padilla
John Himle
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ENOWS BEEF
ANDVHE TOUL

What is a strip steak?

= Let's dive into some history. Strip Steak is Get answers to all your beef questions.
illing,

Chuck Knows Beef Virtual Assistant Revolutionizes The Beef Shopping Experience

National Cattlemen’s Beef Association
Season Solorio, Alisa Harrison, Meghan Pusey, Bridget Wasser,

Jennifer Tillis, Sarah Reece, Hillary Makens, Jeff Florence
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Marketing Communications for Non-Ag Audiences
Golden ARC Award

the incredible egg

American Egg Board: The Incredible Egg Dishes Up its Versatility Super Power

Ketchum
Sofia Therios, Ashley Richardson, Marc Dresner, Susan Coyle, Jackie Richardson
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Merit

Meet America’s Real Pig Farmers
National Pork Board
Claire Masker, Kevin Waetke, Laura Plumb
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WORD CLOUD

morning ~ 298 two = largest Week

Internal = farmers teaming

C r] S] S n stories ® missed united

Golden ARC Award nfu american"ews...

town fam union

i oo Ff
ral” bureau new
ISSlJe

opioid national

help

Farm Town Strong: Overcoming the Rural Opioid Epidemic

American Farm Bureau Federation
Ray Atkinson, Will Rodger, Mace Thornton, Matt Perdue, Andrew Jerome
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Corporate Social Responsibility and Sustainability

Day 1: Texas
(TS FOR NATIONAL POLLINATOR WEEK ym

Met with Dennis
Markwardt, Vegetation
Management Director,
TxDOT Maintenance

Visited Lady Bird Johnson

Merit

= Appenkimatoly 0% of tha top: 100 food and fher crops
Tty on i polinaton. #0perationPalinator

«Intha UL 5., polivation produces nearty $20 bilion

ational Pollinator Week Road
&S Business Communications

ity #perationPollinator

rtkies fly up 0 3,000 miles. during
3 Muoder: #0perationPollinstor

1 bultaies
an hour. traweiing 50-1

ot spevds of 1726 milus

be & g #Opsvation Pollimator

et
T s 1 s 170

Wildflower Center

Salado

Met with Jodi Wheatley,
Public Information Officer,
TxDOT Waco District, at
Bell County Safety Rest
Area, which features
landscaped pollinator
habitats

Day 2: Oklahoma and Kansas
Stillwater, Oklahoma

Visited Oklahoma State
University roadside mowing
research plots and research
range with Kristen Baum,
Professor, Department of
Integrative Biology; Sam
Fuhlendorf, Professor,
Natural Resource Ecology &
Management; and Dennis
Martin, Professor, Turfgrass
and Roadside Vegetation
Management

Wichita, Kansas

Met with Laura Mendenhall,
Biologist, U.S. Fish & Wildlife
Service, at McConnell Air
Force Base

National Pollinator Week road trip: Itinerary at a glance

Day 3: Kansas
Mayetta

* Met with Rob Christie,
Golf Course
Superintendent, at
Firekeeper Golf Course

Lawrence

= Met with Chip Taylor,
Founder of Monarch
Watch, at Kansas State
University, and visited first
Monarch Waystation
Olathe

+ Visited Pollinator Prairie

Day 4: lowa
Slater

* Met with Dean Grossnickle,

Syngenta Agronomy Service
Representative, at Syngenta
Grow More Experience
Site

Ames

Day 5: Minnesota
Stanton

Met with Ravi Ramachandran,
Head of the Syngenta Seedcare
Institute, at the Syngenta
Seedcare Institute; hosted
Brownfield Ag Network
broadcaster Mark Dorenkamp

+ Visited lowa State

University prairie
reconstruction and oxbow
research sites with Steven
Bradbury, Professor,
Natural Resource Ecology &
Management and
Entomology (and former
EPA senior executive)

Peterson
* Met with Tim Dahl, Syngenta
Agronomy Service
Representative, at his family
farm with 12 acres of habitat
St. Paul
+ Met with Aaron Irber, a
University of Mi nost-

Syngenta US 8 550 un 22
Milloweed is essential for a heslihy #monarch population. #0pe

whdational Pollnatoriesk

nn Bryan, Karyn Ostrom, Casey Parrett

Mational Pollinator Week
The Importance

of Milkweed
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Corporate Soual Responsibility and Sustainability
Merit F

Celebrating Hams Across America 2018
National Pork Board
Kevin Waetke, Claire Masker, Laura Plumb
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Corporate Social Responsibility and Sustainability
Golden ARC Award

/ -m‘u\'
 ORCHARD.
oo

Turning the Invisible into the Visible: Launching the Almond Orchard 2025 Goals
Padilla
Tina Charpentier
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Congratulations

Golden ARC Winners
and Merit Winners
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de Excellence
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Previous Golden ARC de Excellence Winners

* 2018: “Beef. It’s What’s for Dinner.” Rebranding campaign,” from National Cattlemen’s Beef Association,
e 2017: “The Levesol™ Promise Campaign,” from West Central Distribution and Karwoski & Courage Public Relations

e 2016: “World Health Organization Review Red Meat and Cancer Risk,” from The Beef Checkoff, by The National Cattleman’s
Beef Association, a contractor to the Beef Checkoff and Ketchum Public Relations

e 2015: “Sugar’s Last Stand — Transforming Urban Legends to Make Hawaiian Sugarcane Sweet Again,” by Hawaiian
Commercial & Sugar Company

e 2014: “Zoetis Achieves Global Company Debut in Eight Months,” to Ketchum on behalf of Zoetis
e 2013: “Estate Tax Campaign,” American Farm Bureau Federation

e 2012: “Oink Outings: A Passion for Pork from Farm to Fork,” from Minnesota Pork Board and Minnesota Pork producers,
with agency Weber Shandwick
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Public Affairs
Golden ARC de Excellence

L '
] L
i

Seeding Support for Farm and Food Interests — A Greater Minnesota with Padilla

Padilla
John Himle
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THE VISION

Minnesota farmers and food producers are
vital to the state's economy and well-
being. We have a plan to protect and grow
Minnesota's farm and food economy.
Learn more about our plan to elevate
Minnesota's position as a leading food and
agriculture state.

DISCOVER

Do you want to know where Minnesota
legislative and gubernatorial candidates
stand when it comes to Minnesota's food
and agriculture issues? See how
candidates for governor and state
legislature responded to our vision and

plan to elevate Minnesota farms and food.

GET INVOLVED

We need you. Your vote matters. Your
support is critical in helping to ensure the
state elects officials that will work to
better Minnesota farms and food. Learn
meore about how you can help #ElevateMN
food-, farming- and agriculture-related
sectors.

Seeding Support for Farm and Food Interests — A Greater Minnesota with Padilla
Padilla
John Himle
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i | -
J ST EE

=
N il
34

36,536 paid
social clicks
0.91% paid social
engagement rate

Programmatic Ad Results

= A GREATER MINNESOTA

Bhevating Minnesotn's Food, Farms and Futune

VOTETO

ELEVATEM!

FARMS & FOOD

formandfoodmnang

1,928 total
clicks
900K+ total
impressions
0.21% click
through
rate

Link to article:
https://bit.ly/2VPYm9i

Key Earned Media Placements

A GREATER MINNESOTA HELPS
EDUCATE VOTERS AHEAD OF

Facebook Post
Examples

Seeding Support for Farm and Food Interests — A Greater Minnesota with Padilla

Padilla
John Himle

Twitter Post
Examples

Soe whars you vate on Election Dy in

e Minnesota! From the Office of the Minnesola
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VOTETO
NU 1 WE HAVE A VISION TO MAKE MINNESOTA ONE OF THE
ELEVATEMN ’
oducer of FARMS & FO0D NATION'S LEADING FOOD AND AGRICULTURE STATES.
innesota is the nation's No. 1pr . —
M\n‘: rkey and No. 2 producer of pork.
u
jculture
United States Department of Agricu 400K
Minnesota farms and food producers
account for nearly 400,000 jobs, according
to the Minnesota Department of
Agriculture, 2,350
. ThEre are
FA R M & United States Department of Agriculture in Minhes::m,e than 2,350 food com
a.In fact o; Panij
30 fooq Ct, six of th : es
FOOD MN “®MPpanies a1, head:uwwlds top
innesot artered jn

Seeding Support for Farm and Food Interests — A Greater Minnesota with Padilla
Padilla
John Himle
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Congratulations

Golden ARC de Excellence Winner
Padilla
John Himle
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2019 Golden ARC Awards Ceremony

Kansas City, MO / June 20, 2019
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