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ABOUT THE GOLDEN ARC AWARDS

« Beganin 1990, came to be recognized as the most esteemed award in the
agricultural public relations industry

* Reflects many hats worn by today’s PR practitioner, with categories recognizing
everything from full campaigns to tactics

* Honors stellar work created by professionals in the ag industry

 Format and requirements are similar to other leading PR awards programs, based
on best practices for PR and public affairs campaigns and tactics
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1. Tactics
2. Campaigns
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THE RACE IS ON ...

Tactics Division:

Special Events
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MERIT AWARDED TO:

Tactics Division:

Special Events

“lllinois Soybean Association
Chicago Open House”

lllinois Soybean Association, MorganMyers

AG RELATIONS COUNCIL | ]
2018 ANNUAL MEETING ‘ ARC

JUNE 20-21 + LOUISVILLE, KENTUCKY




MERIT AWARDED TO:

Tactics Division:
Special Events

“President Donald Trump Addresses
Farmers and Ranchers at the American Farm Bureau's
99th Annual Convention”

Mace Thornton, Will Rodger, Ray Atkinson, Cyndie Shearing,
Erin Anthony, Kari Barbic, Shiloh Perry, Anna Burkholder
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

Special Events

“Farm Progress Show 2017
My Seed, My Way Experience”

Osborn Barr, Monsanto
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THE RACE IS ON ...

Tactics Division:

Print Media Relations - Agricultural Audiences
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

Print Media Relations: Agricultural Audiences

“CoBank: Surging Demand for Organic
Produce Widens U.S. Supply Gap”

Charleston | Orwig, CoBank
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CoBank 2017 Media Trackmg

Media Type  Source

Seedworld

Go Crganic Canida
Grainnet

g et

Feedstuffs

‘Wisconsin State Farmer
Agri Marketing

US Ag Net

Mew York Ag Connectian
Sauth Dakota Ag Conpection
Webraska &g Cannection
Wichigan Ag Cannection
kentucky Ag Cannection
bavea Ag Eonnection
Missouri Ag Eonnection
‘Wisconsin Ag Cannectian
Minnesota Ag Connection
Pennsyhania Ag Cannection
Worth Dakota Ag Connection
Conscious Evolution

Pra ag

Fresh Plaza

Ag Mews Feed

Growing Missksipai
Grawing Geargia
Grawing Ternessee
Grawing Alabama
Grawing Wiscanzn
Grawing Indiana
Grawing lowa

Grawing Vingria
Grawing New Hampshire
Grawing Delware
Grawing Florida

Grawing Netraska
Grawing Texas

Grawing North Carclina
Growing South Carodna
Growing Louizans
Grawing Dinic.

Grawing llincis

Grawing South Dakata
Grawing Alaska
American Agriculturist

W COBANK

D=m-|d far Brganic Facd and Seed Butsirips Supply
Surging demand for organsc produce widens US supply gap - Festsnfs

CoBank Data Shows Surging Demand For rganic Produce Widening U.S. Supply Gag
Organic Demand Surge Widens LS. Supply Gag

Surging demand for organic produce widers U S, supply gap.

Surging demand for organic produce widers U S, supply gap.

COBANK: SURGING DEMAND EOR DRGANIC PRODUCE WIDENS LS. SUPPLY GAB
Surging Demand far Grganic Produce Widens Supply Gap
Surging Demand far Grganic Produce Widens Supply Gap

e

STEP INTO THE

Winnev's Cincle

OF AGRICULTURAL PUBLIC RELATIONS

AG RELATIONS BUUNI}IL
2018 ANNUAL MEETING | £ ST\

JUNE 20-21 + LOUISVILLE, KENTUCKY

COOPERATIVE, CONMNECTED, COMMITTED,

Link

hittpjfseedworld.comjde mand-organic-food-seed-outsirips-supply

Tactics Division:
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Print Media Relations: Agricultural
Audiences
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“CoBank: Surging
- Demand for Organic
Produce Widens
U.S. Supply Gap”

Charleston | Orwig, CoBank
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

Print Media Relations: Agricultural Audiences

“Improve Profitability with Dormancy Weed
Control Program”

Bader Rutter

AG RELATIONS COUNCIL | ]
2018 ANNUAL MEETING ‘ ARC

JUNE 20-21 + LOUISVILLE, KENTUCKY




STEP INTO THE WINNERS’ CIRCLE ...
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W Agricultural Audiences

“Improve
Profitability
with Dormancy

Weed Control
Program”

Bader Rutter
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

Print Media Relations: Agricultural Audiences

“Valent U.S.A. Announces
Liquid Formulation Valor EZ Herbicide”

Cary New, Archer Malmo
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Search

38 views

Cary New
Published on Oct 11,2017

Eric Miller sat down with RFD-TV to explain why growers
SHOW MORE

Valent U.S.A. Talks About Valor EZ Herbicide at Far==
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Tactics Division:

Print Media Relations:
Agricultural Audiences

“Valent U.S.A.
Announces
Liquid
Formulation Valor
EZ Herbicide”

Cary New, Archer Malmo
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THE RACE IS ON ...

Tactics Division:

Media Relations:
Media Events and News Conferences
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MERIT AWARDED TO:

Tactics Division:
Media Relations: Media Events and News Conferences

“Syngenta Salinas, Puerto Rico,
Grand Re-Opening Event”

Pam Molitor, Brad Bremer

AG RELATIONS COUNCIL | ]
2018 ANNUAL MEETING ‘ ARC

JUNE 20-21 + LOUISVILLE, KENTUCKY




STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

Media Relations: Media Events and News Conferences

“Compeer Financial Launch Media Event”

Charleston | Orwig, Compeer Financial
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Tactics Division:

Media Relations: Media
Events and News
Conferences

“Compeer
Financial
Launch Media
Event”

Charleston | Orwig,

Compeer Financial
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THE RACE IS ON ...

Tactics Division:

Editorial / Op-Ed Columns
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:
Editorial / Op-Ed Columns

“Increased access to E15 will help to drive
U.S. energy independence”

Brad Bremer, Pam Molitor
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:
Editorial / Op-Ed Columns

“2017 Rabo AgriFinance
National Cattlemen Columns”

Sarah Kolell
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Beef and Cattle Baselin

By Don Close, Vice President, Protein
Koy, RaboResearch Food &
Agrbuiness Ra
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R
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2018 ARC Golden ARC Awards

2017
National Cattlemen

Column
Editorial/Op-Ed Columns

Tactics Division:
Editorial / Op-Ed Columns

“2017 Rabo
AgriFinance
National
Cattlemen
Columns”
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THE RACE IS ON ...

Tactics Division:

Print Publications:
Magazines and Newspapers
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MERIT AWARDED TO:

Tactics Division:
Print Publications: Magazines and Newspapers

“Crop Insurance Today”

Laurie Langstraat
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

Print Publications: Magazines and Newspapers

“Montana Farm Bureau Spokesman”

Rebecca Colnar, Bobbi Burow
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

| Print Publications:
WE CARE FOR THE CDLIN'!I'IIL\Y M agaZI nes a nd
Newspapers

“Montana Farm
SR ) 7o Bureau
Cb R - S~ Spokesman”

FARMBUREAU P&DUD = = LAMB BRATS *
[N WILLOW CRE N A PAGE 14
PAGE 22 2 X

£XCITING TIMES IN MEBF CONVENTION

.L. b T REGISTRATION
B s STORIES FROMTHE P 2

T o S e B 207 FiRe SekS K Re becca Col nar,
PAGE 1 ]
" aevers Bobbi Burow

PAGE 31

A publication for the more than 21,000 member families of the Montana Farm Bureau Federation
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

Print Publications: Magazines and Newspapers

“National Cattlemen”

National Cattlemen's Beef Association
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STEP INTO THE WINNERS’ CIRCLE ...

NATIONAL

May 2018 + Vol 34, No. B © NCBADG

Tactics Division:

Print Publications:
Magazines and

: R is ‘ m@ﬁmmd\.“‘] We Talked a Lot at Legislative Cattlemen’s Webinar Series Provides N eWS pa pe rs
Kevin Kester Takes the Rei e fombdionforAcdd  Conference. That's a Good Thing.  Valuable Genetics and Traceability Content

NCBA Ltizes Reseatch

b Beneficial

for Service foward the Futu

n Help Secure
LSDA Grad

“National
Cattlemen”

ey National Cattlemen's
Beef Association
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THE RACE IS ON ...

Tactics Division:

Print Publications: Single-Issue Publications
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

Print Publications: Single-Issue Publications

“Food and Farm Facts”

Cyndie Shearing, Julia Recko,
Veronica Nigh, Philip Gerlach
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CONSUMERS
America’s Farmers & Ranchers are Diverse

Americans Pay the Least for Food . 2
How do Farmers & Ranchers Care for Farm Ammals? :
Social Media Connects Farmers & Consumers.

Food Safety at Home & School .

Choose MyPlate . .

MODERN FARMERS

One U.S. Farm Feeds 165 People .

See What Farmers & Ranchers Grow
Exploring Farm Demographics .

Family Farmers & Ranchers Feed America.

TRADE & ECONOMICS

Farm Exports Help the Economy .
Agriculture Has a Positive Trade Balance .

Ag Programs Equal 16% of the USDA Budget
What Does 10-Year Federal Spending Look Like?
Where Does Your Food Dollar Go? . o
Farmers’ Expenses Continue to Rise

ENVIRONMENT

Farmers Take Conservation Seriously
Farmers Protect Natural Resources .
PRODUCTION

Biotechnology Benefits Consumers.
Aquaculture & Silviculture are Important .

Beautiful Agriculture —Nursery & Greenhouse Production

Producing More Milk with Less Feed
Agriculture is More Than Food

Pizza Comes from America’s Farms & Ranthes
Precision Agriculture on Modern Farms
Alternative Energy Helps Fuel America.

An Acreofland . . .

Top States for Production of Farm Products

TIMELINE
Agricultural History .

oo moe s

.14
.15
.16
.17
.18
.19

.20
.2

.22
.23
.24
.25
.26
.27
.28
.29
. 30
.3

.32

Tactics Division:

Print Publications: Single-
Issue Publications

“Food and Farm
Facts”

Cyndie Shearing, Julia
Recko,

Veronica Nigh, Philip
Gerlach
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THE RACE IS ON ...

Tactics Division:

Print Publications: Newsletters, Print or Digital
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MERIT AWARDED TO:

Tactics Division:
Print Publications: Newsletters, Print or Digital

“California AlImonds Outlook Newsletter”

Padilla, Almond Board of California
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

Print Publications: Newsletters, Print or Digital

“FBNews e-newsletter”

Erin Anthony

il I\RC
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- Tactics Division:
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Tactics Division:

Annual Reports: Non-Financial Annual Reports
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

Annual Reports: Non-Financial Annual Reports

“2017 AFBF Impact Report”

Cyndie Shearing, Mary Burns,
Sarah Brown Dirkes, Glen Fuenmayor
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Tactics Division:

Annual Reports: Non-Financial
Annual Reports

“2017 AFBF
Impact Report”

Cyndie Shearing, Mary
Burns,

Sarah Brown Dirkes,
Glen Fuenmayor
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

Annual Reports: Non-Financial Annual Reports

“2017 lllinois Farmland Values Report”

Jean Merry, Carroll Merry
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Tactics Division:

Annual Reports: Non-Financial
Annual Reports

“2017 lllinois
Farmland Values
Report”

Jean Merry, Carroll Merry
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THE RACE IS ON ...

Tactics Division:

Graphic Elements
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

Graphic Elements

“Living Acres: Migration Infographic”

Nate Gilbraith, Amy Jensen, Jolleen Vasile
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| . e Tactics Division:
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- /v - Graphic Elements
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THE RACE IS ON ...

Tactics Division:

Digital and Social Media: Video
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:
Digital and Social Media: Video

“Performance Profiles Video Series”

Osborn Barr, Monsanto
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DB YouTube

Search .

D3 YouTube

P ANCE PP‘!’]F\‘EE

A TALE

[ Tor Products for indiana

® P M o) ooz/206

Performance Profiles: A Tale of Two Seasons

OF TWO SEASON

| | .49 .n‘nn..‘-zwa

i .

Performance Profiles: Teamwork

DEKALB Asgrow Deltapine
25,502 views '
John and Arlet Jackle of Jasper, Indiana, had a rough growing seaso|
last year. They rebounded In a big way this growing season with cha

DEKALB Asgrow Deltapine

Published on Nov 7, 2017

SUBSCRIBE

Terry Novak of northeast Nebraska is a second-
where he leamed the value of teamwork — whej
brother-inlaw, Alan, or with his DEKALB®/Asg

farmer who coached basketball,

3 DErALS asgrow seed
B ididaeais B
SHOW MORE

= EBYoulube
a

View Bt Fll Frofle

| R

Performance Profiles: From the Ground Up

£ & DEXALB Asgrow Dettapine

70 one ractor They now have 2000 acres s fack forward 1o handing off afagacy

o 8 growming farmily

starting with

e
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Tactics Division:
Digital and Social Media: Video

“Performance
Profiles Video
Series”

Osborn Barr,
Monsanto
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:
Digital and Social Media: Video

“Farmers Squashed by Labor Shortage”

Will Rodger, Kari Barbic
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Evaluation W .
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a5 measured bY he following Facebook metnes from 10101710 10724

s Reach: 149,000 {266% of our goal of 56,000)

»  Views 73,000 {331% of our goal of 19,000}

. l10-second Views: 33,000 {500% of our goal of 6.600)
L]

10-second View Rate: 50% {15 percentage points above our 20
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:
Digital and Social Media: Video

“Binging with Eggs”

American Egg Board, Ketchum
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[ £} Poam e 3 @

3 Incredible Egg @ Follow
about it

ArE you 38 epg-t
Deler viewing ¢
dragon eggs Mere! MBI irdvmngel

Q0% 2% S50 Snares 412K Views . . . .
T TR —— Tactics Division:
Commants Up Next

reca ine Digital and Social Media:
. Video

Tsh:rlﬁr:lﬂs
Minute Crafts KIDS

" “Bi ng| ng with
J o Eggs”

NTD Inspred Life @

Binging with Eggs

Tactics - Digital and Social Media, 118: Video

performance:

Pertormance for Your Past
789,004 m nod a nrincees M 0983 Princess

. 412188

Dragon Eggs video

3,387
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American Egg
Board, Ketchum
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THE RACE IS ON ...

Tactics Division:

Digital and Social Media:
Webinar / Web Conferencing
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:
Digital and Social Media: Webinar / Web Conferencing

“ILSoyAdvisor Webinar Series”

lllinois Soybean Association, Charleston | Orwig
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STEP INTO THE WINNERS’ CIRCLE

2017-2018 ILSoyAdvisor Webinar Series
Number of percent of
CEUs Attendees -

Number Who
Live Viewed
Attendees Recording Later

su . CCA ““

EXPLORE TOPICS

Webinar Title Date of Webinar CEU Category

.

CCA SOY ENVOY YIELD CHALLENGE WEBINARS EVENTS Q

IL
ADVISOR

Funded by the Illinois Saybean Association checkoff program.

ILSOYADVISOR WEBINARS

About ILSoyAdvisor
Webinars

ILSoyAdvisor hosts webinars throughout
the year, on topics ranging from soil
health and specific weed management to
improving profitability and ROI. Each
webinar is worth one or more continuing

CCA | CPAg

education units (CEUs) for Certified Crop
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Tactics Division:

Digital and Social Media:
Webinar / Web
Conferencing

“ILSoyAdvisor
Webinar Series”

lllinois Soybean
Association,
Charleston | Orwig
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THE RACE IS ON ...

Tactics Division:

Digital and Social Media: Social Media
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:
Digital and Social Media: Social Media

“#ProtectCroplnsurance Social Media Toolkit”

Kerry Lynch, Sarah Hubbart

AG RELATIONS COUNCIL | ]
2018 ANNUAL MEETING ‘ ARC

JUNE 20-21 + LOUISVILLE, KENTUCKY




STEP INTO THE WINNERS’ CIRCLE ...

T
Highest impact
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© e Tactics Division:
I @Zichidesany
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@FarmBuei

Digital and Social Media: Social Media

“#ProtectCroplnsurance
Social Media Toolkit”

Michael Torrey Associates,
Crop Insurance and Reinsurance Bureau,

Lk

- Kerry Lynch, Sarah Hubbart
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:
Digital and Social Media: Social Media

“Enlist One herbicide launch”

Annie Spencer, Melissa Norby
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sa 2
mple of visuals used with Twitter <ampaign:

Tactics Division:

e’
B\'\‘-d {
mea&u\‘am ced socidt . = . . .
e Digital and Social Media: Social
o 0‘:{:‘ nedio they choose, they will get Med ia
finol 5 unpa\‘:\" . exceptional weed control 3

the on-target application
of COLEX-D technology.?|

Straight y
Enlist One goods 2,4-p With

chaline Colex-p

SR “Enlist One
“Theappricationofsﬂus i ' L herblClde IaunChn

went as planned. It stay|
we applied it, and it has
control the Palmer pigw
in the field.»

—TM Y, TENNESSEE Effective,

tustomized we ed

o Qe Annie Spencer, Melissa
| Norby
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:
Digital and Social Media: Social Media

“Syngenta Vegetable Seeds 150th
Anniversary”

Pam Molitor, Brad Bremer
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STEP INTO THE WINNER$’ CIRCLE ...

Wednesday, Aug. 9 — Instagram

I @ Did you know California and Arizona grow 98% of the #lettuce sold in the US.? #agfact #SyngentaVeg
Syn ge n a #ag #agriculture #vegetables
e -

——

Vegetables 150" Anniversary
Corporate Communications
Social Media Campaign
July-August 2017

‘We are dedicated to #innovation in #vegeta Ta Ctl CS D |V |S | 0 n :

and consumers #SyngentaVieg

Digital and Social Media: Social
Media

Monday, July 31 — Twitter

We're celebrating 150 years in the vegetable seeds business. http:/fhit ly/ 2kuWlcy #Synge

¢ “Syngenta
| VES Vegetable Seeds
o — 150th Anniversary”

Scuints b e of the kst ke icropn — dating back 10,000 prars. Check oul cur varisties
1801/ byt WEyTgentaver

Pam Molitor, Brad Bremer
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:
Digital and Social Media: Social Media

“Fueling Greatness From Farm to Finish Line”

Breanna Welke, Michelle Cook
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midwestdairy Andrew spends mof
i v

-
partners
Training/Prep for the Marathon
DATE FACEBOOK INSTAGRAM
Week of Aug. 28 | Introduce Holles and their Introduce Hollg
stary story
Post photo of family with Post photo of f3
link to blog post link in bio ta be
post Social Media Takeover — Jennifer Holle
Post Instagram
family photo ar] Hashtags to incorporate: #HolleMarathonHustle #HolleSocialTakeover
post
Week of Sept. 4 Theme: Take the stress out Theme: Take tH
of running of running Time Image/Video Post— Instagram
Facebook | Story
Highlight how, as busy Post phato of f e
arents of & kids, whoare | to themailbox | a0 T video from | Hieveryone, this s Jen Holle from | Lvideo | 1video
Jennifer North Dakota. I'm going to be doing
a social media takeover today
wigg midwostdairy
1 photo
2 photos

Tactics Division:

Digital and Social Media: Social
Media

“Fueling Greatness From
Farm to Finish Line”

Bellmont Partners,

Midwest Dairy,
Breanna Welke, Michelle Cook
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THE RACE IS ON ...

Tactics Division:

Digital and Social Media:
Smartphone or Tablet Application [App
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

Digital and Social Media: Smartphone or Tablet Applications [App]

“Ag Across America”

American Farm Bureau Foundation for Agriculture
(AFBFA)
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App icon

i oy

Video-based question

Tactics Division:

Digital and Social Media:
Smartphone or Tablet
Applications [App]

“Ag Across
America”

. oid
Obi"—ﬁwgideﬂts il pe adie

tes. o
?Sldents will be able

3 | American Farm Bureau
et cne-ver) [ ' ; ‘ Foundation for
p% ' Agriculture

(AFBFA)
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THE RACE IS ON ...

Tactics Division:

Video Programs
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

Video Programs

“Bushels to Bourbon Video”

Osborn Barr, Monsanto
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STEP INTO THE WINNERS’ CIRCLE ...

Tactics Division:

Video Programs

|
- Michael Woolums
P Distiery Operator| Moodford Reserve

*
PERFORMAVF:!%‘E'?’HR-OFILES “BUShels to

BUSHELS TO BOURBON Bourbon Video”

Osborn Barr,
Monsanto
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Tactics Division:

Video Programs

“Nutrients for Life: In the Classroom”

Trista Cady, Harriet Wegmeyer
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STEP INTO THE WINNERS’ CIRCLE ...

Nutrients For Life - In the Classreem.(full version) o »

Tactics Division:
Video Programs

o NUTR FOR LIFE -- “Nutrients for
Nutrients For Life-‘llt-he Classroom'(wers.ic;%;"m—-— | In the Classroom i Llfe: I n th e
B e N " B ¢ Vuifuhe 7 Classroom 7

Trista Cady, Harriet
Wegmeyer

RC
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: b These students are tomorrow’s
MORE VIDEOS B, { leaders and this work can only
~ : ; \ be done with support from the
P o) 218349 B & Youluhe agriculture industry.
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THE RACE IS ON ...

Tactics Division:

Unique Tactics and Executions -
Open Category
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Tactics Division:

Unique Tactics and Executions - Open Category

“Illlinois Soybean Association
Transportation Network Involvement Tour”

lllinois Soybean Association, MorganMyers
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STEP INTO THE WINNERS’ CIRCLE ...

Container of 800 bushels of #soy
loaded for export at
today's ybean

MOYVING ILLINOIS AHEAD.
FOR IMMEDIATE RELEASE [ s commeu et Snge R0 | M3 | o oo | e bty | ey Tactics Division:
Soybeans Buoy Illinois Economy ARSI
forerd b1

Unique Tactics and Executions -
Open Category

BLOOMINGTON, ILL., May 3, 2|

il 2016, accords he U e Bes decart)
Illl‘nm““ according to the REVITALIZ'NG

creased 53 percent from 2 wisam. paienurs

eckofl program, the data rei 2,000 acres Illinois’ Transportation Infrastructure
to the Illinois economy besides grow foed anci van)
“About 60 percent of the soybeans d e

Albertson, ISA strategic market dev

export for the past five years, but th T pmorderg s 3 “ I I I H H S b

to promote linois soy and our stra X y

1n 2016, the value of Hlinois soybeaf ::." ~ g{é‘g bkt sl g e I n O I S . O . e a n

, B F—— — Association
m - st Logic
Intarmedi @ILSaybean tour highlights lllincis T t t
T r__:zz; ;}{T;:s‘;ggmzn #infrastructure challenges. ra n S po r a I O n

i PO - e o S 7 Network

word eficieny and econcrmically
(Questions During Event:

Involvement
Tour”

e oechard: (262) 490-3506
meenstiora markecs en LaRose: (162) 957-6508

state e e, crestog aneed 1o sech skemathe sofions.

goverment, seatiia

Supporting Datails:

b s cose, For

00 erested
g et 1 e stoaed 015104
hare than

miton
el xpare i 75, o 4 vergs f 109 Pl s ariaing o i by a0 ) )
sy The Vital Role of U.S. Transportation
= More th 1,400 e ofavigable ey e o pa e ugh Mo, e, the ;
Infrastructure in Moving

Wiernay
Agriculture Forward

s SR lllinois Soybean
) Association,

DETssm—p—

Written for the Coalition for America’s Catevays and Trade
Corridors By: Miks Levin, Director of Issues Managemont Analysis,
i i iation

MorganMyers

Enscutive Summary

MOVING ILLINOIS AHEAD.

Thask you for g the Dliois Sopbean Rsccision beginting Tuesday, Y 11, o 3

e sovben from fckd 1 gor fo exzor

o 2
T Bor of Low Al s the M, 3 contanar prt i Ao, scommpassng 2,800 scrs,
3 ks e, a7 27 cargo e, 37 o WA v o 1w st W 54,
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a
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1. Tactics
2. Campaigns
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THE RACE IS ON ...

Campaigns Division:

Organization or Corporate Reputation
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Campaigns Division:
Organization or Corporate Reputation

“2017 National Pollinator Week
Multi-Stakeholder Campaign”

Ann Bryan, Karyn Ostrom
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STEP INTO THE WINNERS’ CIRCLE ...

Campaigns Division:
=4 FLOWER POWER Organization or Corporate Reputation

hat You Can Do To Help Poll

“2017 National Pollinator
Week
Multi-Stakeholder
Campaign”

Ann Bryan, Karyn Ostrom
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STEP INTO THE WINNERS’ CIRCLE ...

Campaigns Division:
Organization or Corporate Reputation

““Beef. It's What’s for Dinner.’
Rebranding campaign”

Meghan Pusey, Marion Roth, Season Solorio,
Alisa Harrison
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STEP INTO THE WINNERS’ CIRCLE ...

THE WALL STREET JOURNAL.

SUBSCRIBE NOW SIGN IN

CMO TODAY

@ susmess
| Your Next Robot

M Encounter: Dinner,

[ Drinks and 2 Massage

RLD NEWS
Ll Mesting:, Allies e >

Dismayed by Trump’s . i

BUSINESS | MEDIA & MARKETING | (MO
Beef Is Back for Dinner as Marketers
Woo Nostalgic Millennials

‘Beef. It's What's for Dinner’ slogan returns in sccial-media campaign
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Campaigns Division:
Organization or Corporate
Reputation

“‘Beef. It's What's for
Dinner.’
Rebranding
campaign”

Meghan Pusey, Marion Roth,
Season Solorio,
Alisa Harrison
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STEP INTO THE WINNERS’ CIRCLE ...

Campaigns Division:
Organization or Corporate Reputation

“National Agronomy Week”

Osborn Barr, Monsanto
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STEP INTO THE WINNERS’ CIRCLE ...

Pom wow WO G

$] DErALE Asgiow Seed

o O\  #MyFarmMyYield

Campaigns Division:
Organization or Corporate
Reputation

© senaiessage]

[ I ENEE L]
ERRRRRER Y
i {8
Pk
£ 3
:
¥

7 N “National Agronomy
Week”

GRAND PRIZE
WINNER

Jason Jaggers
had Taylor, Jim Donnelly, Kyle Anderson

Osborn Barr, Monsanto
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THE RACE IS ON ...

Campaign Division:

Internal
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MERIT AWARDED TO:

Campaign Division:

Internal

“Merck Ruminant Master Class”

AdFarm, Merck
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THE RACE IS ON ...

Campaigns Division:

Public Affairs
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STEP INTO THE WINNERS’ CIRCLE ...

Campaigns Division:
Public Affairs

“Pyrethroid/Bifenthrin Registration
Review Advocacy”

FMC, Lisa Homer, Joan Olson, Charlie O'Brien
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STEP INTO THE WINNERS’ CIRCLE ...
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e
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Campaigns Division:

YOUR CROP PROTECTION PLANS. Public Affairs

COMMENT TODAY!
F Y T T J_r - “PyrethI’OId/
X - o | Bifenthrin
Registration
Review Advocacy”

Defend bifenthrin from unnecessary EPA restrictions. The EPAJ, ¢ today to defend bifenthrin
assessment for the pyrethroid class of insecticides could dra 22,
farmers' choices in crop protection products. The agency's risl * Explus bow ou rep

s g
is based on aversimplified science and could place farmers'al * oo
bifarshrin ar rick Talba o fabg sniby be e i

FMC, Lisa Homer, Joan
ISubmit your comments to the EPA Olson, Cha rI Ie

npat o these peodcts, the ER
your freedem 1o cperae. C b submned
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STEP INTO THE WINNERS’ CIRCLE ...

Campaigns Division:
Public Affairs

“American Farm Bureau Tax Reform Campaign”

Mace Thornton, Will Rodger, Ray Atkinson, Pat Wolf
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STEP INTO THE WINNERS’ CIRCLE ...

= E3Voulube Search

Eh /4 ~
B UREAU" X
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MARKET INTEL

Veronica Nigh on House and Senate Tax Bills

H American Farm Bureau
Publishied on Dec 6,2017

SHOW MORE

With Congress close to the passage of major tax reform, AFBF economist Verof
the differences between the House and Senate bills and their implications on a
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Campaigns Division:
Public Affairs

“American Farm
Bureau Tax Reform
Campaign”

Mace Thornton, Will
Rodger, Ray Atkinson,
Pat Wolf
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THE RACE IS ON ...

Campaigns Division:

Marketing Communications
for Agricultural Audiences
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MERIT AWARDED TO:

Campaigns Division:
Marketing Communications for Agricultural Audiences

“ILSoyAdvisor Campaign”

lllinois Soybean Association, Charleston | Orwig
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THE RACE IS ON ...

Campaigns Division:

Marketing Communications
for Non-Ag Audiences
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MERIT AWARDED TO:

Campaigns Division:
Marketing Communications for Non-Agricultural Audiences

“#GiveaCrop Campaign”

Sarah Macedo, Genevieve O'Sullivan, Sarah Edison
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STEP INTO THE WINNERS’ CIRCLE ...

Campaigns Division:
Marketing Communications for Non-Ag Audiences

“REAL Makers Foodservice

Advertising Campaign”

Ketchum Food B2B
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STEP INTO THE WINNERS’ CIRCLE ...

Campaigns Division:
Marketing Communications
for Non-Ag Audiences

“REAL Makers
Foodservice

Advertising
Campaign”

Ketchum Food B2B
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THE RACE IS ON ...

Campaigns Division:

Agricultural Image
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MERIT AWARDED TO:

Campaigns Division:

Agricultural Image

“#RealPigFarming”

Claire Masker, Kevin Waetke, Jess Held,
Laura Plumb, Scott Siepker
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THE RACE IS ON ...

Campaigns Division:

Corporate Social Responsibility
and Sustainability
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MERIT AWARDED TO:

Campaigns Division:
Corporate Social Responsibility and Sustainability

“PPO Stewardship PR Campaign”

FMC, Lisa Homer, Joan Olson, Charlie O'Brien
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STEP INTO THE WINNERS’ CIRCLE ...

Campaigns Division:
Corporate Social Responsibility and Sustainability

“Hams Across America”

Kevin Waetke, Claire Masker, Jess Held,
Laura Plumb, Scott Siepker
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STEP INTO THE WINNERS’ CIRCLE ...

.
Golden ARC SUDMISSION  tue: apem 3018 From: tatioes Rurk Boss, Lsasing Fiynes ‘Uﬂl 'r}fﬁ

Title of Entry - Hams Across Amenca
Awurd Cotegory Entered - 9. PR Campaigns - Corporate Social Responsibility and Sustainability

Campaign or Tactic Overview ~ This holiday season, Amenca wend forham. Through the Hams Across
Qiving campaign, pig farmers donated more than 24 millicn pounds of pork and sharad 39 stones of donatig
#RealPigFaming socal media channels. The camgaign captured the tue speit of communily senace and s
local larmers” desire 1o give back to thest commundies. The 2017 CSR progect was designed lo elevate angof
cutreach projects of a chamable nature bayond the agricul y and int CONSUMES 3

Background

Every year in Hovember and Decemnber. the holiday spim takes over and personal stonies of chantable dona
good deeds Lake conler stage, fooding local and regional news and socsal media. Just kke others m the co
pig farmers love 1o give Back and belp those in nesd The Hms Across America campaign sought 1o hig
effens and encourage additional donaticns of park products during the haliday season. This was the second
aftera soft launchin 2016 The 2017 campaign was designed to engage not anly pork producers, but alse p
processors through m-kind donabions of pork products

Research

As the National Pork Board created #s frve-year strategic plan in 2015, the crganization defined thee speci
artain. Goal No. 1 i 10 build consumer trust, and 1o do $0 i by working ively with food chigh
10 enhance consumes trust in madem pork prod A defining the athical principd which the U §
industry is based. A key ethical principle = beyond food safety, animal weifare and protecting the environmes
a to and In a focus group of packers/prol
crtical audience m the food supply cham - execulrves defined that to best meel customer needs., the Natsos
must take “advantage of the smational connsction people have with their food * That moves well bayand thel
paaple have forrecipe development, but lellng the story Behind food pro-dection. Packer leaders 10kd the Ct
must connect today's pig farmans 1o the consumer by ‘putting a face on them and demonstrating that corpor]
benefit ® throwgh outreach. Addi lly, joint p with packers and retailers - o
Hams Across America - will Teverage in park product p Iy taking the message dn
consumes ” Pork trade assocabons defmed the same need and encowaged the industplo g
communication” on chartable causes and issues. This chartable cutreach campaign i
producers give back to their communilies in regeons all across the U.S. This step will he
pork production and build industry trust and image. In a sunvey of pork producers, resp
priceities in order of vulnarabdity. The and resull. 38 defined by pig farmars themsslves,
of modem agriculture (No. 3 rank) and p g# through outre
producr survey by Moare Information (Nov. 2017}, 551 producers surveyed demonsir
of the Park Chackoff, including marketing, and social bility pr
Planning

Objectives:
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Campaigns Division:
Corporate Social Responsibility
and Sustainability

“Hams Across
America”

Kevin Waetke, Claire

Masker, Jess Held,
Laura Plumb,
Scott Siepker
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THE RACE IS ON ...

Campaigns Division:

Open Category
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MERIT AWARDED TO:

Campaigns Division:

Open Category

“Hutches for Hope” Public Relations Campaign”

Kim Parr, Andy Collins
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STEP INTO THE WINNERS’ CIRCLE ...

Campaigns Division:

Open Category

“National Beef Quality Audit”

Josh White, Jesse Fulton,
Betty Anne Redson, Walt Barnhart
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STEP INTO THE WINNERS’ CIRCLE ...
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2016 National Beef Quality Audit

Campaigns Division:

bt s Open Category
m?‘ﬂ;a‘ma\“em\m‘m Audit “ N ati O n a I B eef
| o Quality Audit”

Josh White, Jesse
Fulton,

Betty Anne Redson,
Walt Barnhart
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Congratulations

Golden ARC Award Winners
and
Merit Award Winners
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PREVIOUS GOLDEN ARC DE EXCELLENCE WINNERS

e 2017: “The Levesol™ Promise Campaign,” from West Central Distribution and
Karwoski & Courage Public Relations

 2016: “World Health Organization Review Red Meat and Cancer Risk,” from The
Beef Checkoff, by The National Cattleman’s Beef Association, a contractor to the
Beef Checkoff and Ketchum Public Relations

e 2015: “Sugar’s Last Stand - Transforming Urban Legends to Make Hawaiian
Sugarcane Sweet Again,” by Hawaiian Commercial & Sugar Company

e 2014: “Zoetis Achieves Global Company Debut in Eight Months,” to Ketchum on
behalf of Zoetis

e 2013: “Estate Tax Campaign,” American Farm Bureau Federation

e 2012: “Oink Outings: A Passion for Pork from Farm to Fork,” from Minnesota Pork
Board and Minnesota Pork producers, with agency Weber Shandwick
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STEP INTO THE WINNERS’ CIRCLE ...

Golden ARC de Excellence 2018 Winner:

“‘Beef. It's What'’s for Dinner.’
Rebranding campaign”

National Cattlemen’s Beef Association
Meghan Pusey, Marion Roth,
Season Solorio, Alisa Harrison
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RECIPES COOKING CUTS NUTRITION RAISING BEEF  NEWSROOM

IT'S WHAT'S FOR DINNER”

RAISING BEEF / RETHINK THE RANCH

RECIPES  COOKING CUTS NUTRITION  RAISING BEEF  NEWSROOM

IT'S WHAT'S FOR DINNER®

RAISING BEEF / RANCHER RECIPES

RANCHER
RECIPE

RETHINK THE RANCH

Much has changed since the days of cowboys, cattle drives and the Old West. Today, it's

more about drones, apps and computers. Join us as we travel across the country talking to
real, modern ranchers about how they care for the cattle, what inspires them and why they
work so hard day after day.

RANCHER RECIPES

These Rancher Recipes originated on the farm — but even urban cowboys will appreciate
these down-home, top-notch, feel-good recipes. Crafted by ranchers across America,
these recipes are flavorful, nutritious and proven to satisfy the heartiest of appetites.

SUMMERTIME MEATLOAF

One of my favorite summertime dishes is meatloaf made with
garden fresh tomatoes and served with sweet corn from one of
our fields. | never seem to make it exactly the same way twice,
but it seems to always taste fabulous! - Anne Burkholder

SEE RECIPE >
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THE WALL STREET JOURNAL.

SUBSCRIBE NOW SIGN IN

CMO TODAY

WORLD NEWS

B Echind the Scenes 3t G-7 '
Meetings, Allies

Dismayed by Trump's ..

Encounter: Dinner,
Drinks and 2 Massage

BUSINESS | MEDIA & MARKETING | (MO

Beef Is Back for Dinner as Marketers
Woo Nostalgic Millennials

‘Beef It's What's for Dinner’ slogan returns in sccial-media campaign

RECIPES CODKING crs NUTRITION RAISING BEEF

usmrsmm’

COOKING.

EXPLORE OUR COOKING LESSONS

10make & eliclous.

Cunoss about the
sty o

01t steak of biakse  p
= cooking

GRILL STIR-FRY

NEWSROOM /  AHA RECIPES
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10 MORE BEEF RECIPES CERTIFIED BY
THE AMERICAN HEART ASSOCIATION®

HILLARY MAKENS | MARCH 28, 2018

NEWSROOM

RECIPES COOKING ors KUTRITION RAISING BEEF

00@®

T T

NOW TRENDING

t and life

In 3 study pubkshed Intne American Journal of C Penn State 9
TIES || RECwES ¢ BEEF POT HOAST WITH CIDER GRAYY AND MAPLE SWEET POTATOSS DS i e - L, eRpenienoos 10
‘percent deciine in LD "bacr cholesterol, and st met (ngets for salurated fal Miake.1

The first 10 Boef F's What's o
hard at work developing 10 ad
cerified vt the Heart Check

.ET POTATOES

TEST EITCHEN
TIPS

+ Beef Briske! wih Savory Carmots & 0

Drica Tomato Beet Tr-Tip with Peppers and Sweet Potatoes

Splcy Korean Best & Cucumber Appetizer

recipes wero cerifled in 2077, Swce then, the Beef. I's What's For Dinnec culinary team 1as been
nal recipes that mest the Assoctation's® were of
K In early 2018

amic Drzze

weet Potatoes

Sizzlin' Steaks >

p Round Steak
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i RECIPES COOKING CUTS NUTRITION RAISING BEEF  NEWSROOM
IT'S WHAT'S FOR DINNER”

RAISING BEEF / PRODUCTION STORY

EXPLORING THE BEEF LIFECYCLE

The journey of raising beef is among the most complex of any food. Due in part to
changing nutritional needs throughout their lifetime, beef cattle often times will chg

hands and ownership up to three or four times, over the course of two to three yee

they move through their various life stages

STEP INTO THE

IT'SWHAT'S FOR DIHNEﬁ?

RECIPES  COOKING CUTS  NUTRITION  RAISING BEEF  NEWSROOM

RAISING BEEF / JOAN RUSKAMP

JOAN RUSKAMP

“Steve's grandparents started this farm. We want to honor them
In how we are continuing it. When we leave here, we hope the
next caretakers will think the same way and want to make It
better than they found it. We're not perfect. | don't think anyone
Is. The beauty, though, Is In the trying”

J & S FEEDLOT

Minheapalis
OD
SOUTH
DAKOTA

Raocg City Rochester
o

Sigux Falls
o

Swoux City
a

Cedar Rapid
' IOWA gl
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BEEF.

(TS WHAT'S FOR DINNER"

ALLABOUT LEAN BEEF = o

LEARN MORE > i=l Beef. It's What's For

Dinner. ® Beef. It's WI‘.I“ s For Dinner.
November 7, 2017 - &
Home These Rancher Recipes originated on the farm — but even urban cowboys
will appreciate these down-home. top-nolch, feel-good recipes.
Photo Contest hitp: /it Iy 22aGGYe

About
Photos
Videos
Notes
Posts
Events
Groups

BEEF UNIVERSITY CUT CHARTS WHOLESALE PRICE UPDATE BEEF NEWS NOW NEWSLETT Community

CUTTING VIDEDS CUTTING GUIDES MONTHLY SALES & FEATURING BEEF S0 SIMPLE NEWSLETTE o Like
REPORTS

YIELD DATA ASSET LIBRARY @O Daren R Williams and 76 others
TOP 10 CUTS LISTS

(] Comment £ Share

CONTACT US 39 Shares

9 Mariane Rinaldo Thanks Prudence Eaxtero

Like  Reply 31w

w, Prudence Baxter Mariane Rinaldo tap on link

Like - Reply - 31w
@ Robert J Royal Jr Tammy McGrew Munday-Royal
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Bear Valley Ranch, Parkfield, CA

Beef. It's What's For Dinner

Easterday Ranches, Pasco, WA

Beef. It's What's For Dinner

P PLAY ALL

The People Behind Beef
Rethlnk the RanCh Beef. It's What's For Dinner

6 videos = 880 views - Last updated on Oct 30, 2017

= A

Beef. It's What's For
@ Dinner SUBSCRIBE 11K

Triple U Ranch, Washta, [A

l Beef. It's What's For Dinner

Tyson Beef Packing Plant, Dakota City,
NE

Beef. It's What's For Dinner

Barthle Brothers Ranch, Dade City, FL

Beef. It's What's For Dinner
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Congratulations

Golden ARC de Excellence Winner
NCBA
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