




ABOUT THE GOLDEN ARC AWARDS

• Began in 1990, came to be recognized as the most esteemed award in the 
agricultural public relations industry

• Reflects many hats worn by today’s PR practitioner, with categories recognizing 
everything from full campaigns to tactics

• Honors stellar work created by professionals in the ag industry

• Format and requirements are similar to other leading PR awards programs, based 
on best practices for PR and public affairs campaigns and tactics



1. Tactics
2. Campaigns



Tactics Division:

Special Events

THE RACE IS ON …



Tactics Division: 

Special Events

“Illinois Soybean Association 
Chicago Open House”

Illinois Soybean Association, MorganMyers

MERIT AWARDED TO:



Tactics Division: 
Special Events

“President Donald Trump Addresses 
Farmers and Ranchers at the American Farm Bureau's 

99th Annual Convention”

Mace Thornton, Will Rodger, Ray Atkinson, Cyndie Shearing,
Erin Anthony, Kari Barbic, Shiloh Perry, Anna Burkholder

MERIT AWARDED TO:



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Special Events

“Farm Progress Show 2017 
My Seed, My Way Experience”

Osborn Barr, Monsanto



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division:  

Special Events

“Farm Progress 
Show 2017 

My Seed, My Way 
Experience”

Osborn Barr, Monsanto



Tactics Division: 

Print Media Relations – Agricultural Audiences

THE RACE IS ON …



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Print Media Relations: Agricultural Audiences

“CoBank: Surging Demand for Organic 
Produce Widens U.S. Supply Gap”

Charleston|Orwig, CoBank



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Print Media Relations: Agricultural 

Audiences

“CoBank: Surging 
Demand for Organic 

Produce Widens 
U.S. Supply Gap”

Charleston|Orwig, CoBank



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Print Media Relations: Agricultural Audiences

“Improve Profitability with Dormancy Weed 
Control Program”

Bader Rutter



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Print Media Relations: 

Agricultural Audiences

“Improve 
Profitability 

with Dormancy 
Weed Control 

Program”

Bader Rutter



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Print Media Relations: Agricultural Audiences

“Valent U.S.A. Announces 
Liquid Formulation Valor EZ Herbicide”

Cary New, Archer Malmo



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Print Media Relations: 

Agricultural Audiences

“Valent U.S.A. 
Announces 

Liquid 
Formulation Valor 

EZ Herbicide”

Cary New, Archer Malmo



Tactics Division: 

Media Relations: 
Media Events and News Conferences

THE RACE IS ON …



Tactics Division: 
Media Relations: Media Events and News Conferences

“Syngenta Salinas, Puerto Rico, 
Grand Re‐Opening Event”

Pam Molitor, Brad Bremer

MERIT AWARDED TO:



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Media Relations: Media Events and News Conferences

“Compeer Financial Launch Media Event”

Charleston|Orwig, Compeer Financial



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Media Relations: Media 

Events and News 
Conferences

“Compeer 
Financial 

Launch Media 
Event”

Charleston|Orwig, 
Compeer Financial



Tactics Division: 

Editorial / Op-Ed Columns

THE RACE IS ON …



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Editorial / Op-Ed Columns

“Increased access to E15 will help to drive 
U.S. energy independence”

Brad Bremer, Pam Molitor



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Editorial / Op-Ed Columns

“Increased access 
to E15 will help to 
drive U.S. energy 
independence”

Brad Bremer, Pam Molitor



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Editorial / Op-Ed Columns

“2017 Rabo AgriFinance
National Cattlemen Columns”

Sarah Kolell



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Editorial / Op-Ed Columns

“2017 Rabo 
AgriFinance

National
Cattlemen
Columns”

Sarah Kolell



Tactics Division: 

Print Publications: 
Magazines and Newspapers

THE RACE IS ON …



Tactics Division: 
Print Publications: Magazines and Newspapers

“Crop Insurance Today”

Laurie Langstraat

MERIT AWARDED TO:



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Print Publications: Magazines and Newspapers

“Montana Farm Bureau Spokesman”

Rebecca Colnar, Bobbi Burow



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Print Publications: 

Magazines and 
Newspapers

“Montana Farm 
Bureau 

Spokesman”

Rebecca Colnar, 
Bobbi Burow



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Print Publications: Magazines and Newspapers

“National Cattlemen”

National Cattlemen's Beef Association



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Print Publications: 

Magazines and 
Newspapers

“National 
Cattlemen”

National Cattlemen's 
Beef Association



Tactics Division: 

Print Publications: Single-Issue Publications

THE RACE IS ON …



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Print Publications: Single-Issue Publications

“Food and Farm Facts”

Cyndie Shearing, Julia Recko,
Veronica Nigh, Philip Gerlach



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Print Publications: Single-

Issue Publications

“Food and Farm 
Facts”

Cyndie Shearing, Julia 
Recko,

Veronica Nigh, Philip 
Gerlach



Tactics Division: 

Print Publications: Newsletters, Print or Digital

THE RACE IS ON …



Tactics Division: 
Print Publications: Newsletters, Print or Digital

“California Almonds Outlook Newsletter”

Padilla, Almond Board of California

MERIT AWARDED TO:



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Print Publications: Newsletters, Print or Digital

“FBNews e‐newsletter”

Erin Anthony



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Print Publications: 
Newsletters, Print or 

Digital

“FBNews
e‐newsletter”

Erin Anthony



Tactics Division: 

Annual Reports: Non-Financial Annual Reports

THE RACE IS ON …



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Annual Reports: Non-Financial Annual Reports

“2017 AFBF Impact Report”

Cyndie Shearing, Mary Burns, 
Sarah Brown Dirkes, Glen Fuenmayor



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Annual Reports: Non-Financial 

Annual Reports

“2017 AFBF 
Impact Report”

Cyndie Shearing, Mary 
Burns, 

Sarah Brown Dirkes, 
Glen Fuenmayor



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Annual Reports: Non-Financial Annual Reports

“2017 Illinois Farmland Values Report”

Jean Merry, Carroll Merry



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Annual Reports: Non-Financial 

Annual Reports

“2017 Illinois 
Farmland Values 

Report”

Jean Merry, Carroll Merry



Tactics Division: 

Graphic Elements

THE RACE IS ON …



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Graphic Elements

“Living Acres: Migration Infographic”

Nate Gilbraith, Amy Jensen, Jolleen Vasile



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Graphic Elements

“Living Acres: 
Migration 

Infographic”

Nate Gilbraith, Amy 
Jensen, Jolleen Vasile



Tactics Division: 

Digital and Social Media: Video

THE RACE IS ON …



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Digital and Social Media: Video

“Performance Profiles Video Series”

Osborn Barr, Monsanto



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Digital and Social Media: Video

“Performance 
Profiles Video 

Series”

Osborn Barr,
Monsanto



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Digital and Social Media: Video

“Farmers Squashed by Labor Shortage”

Will Rodger, Kari Barbic



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Digital and Social Media: Video

“Farmers 
Squashed by 

Labor Shortage”

Will Rodger, Kari Barbic



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Digital and Social Media: Video

“Binging with Eggs”

American Egg Board, Ketchum



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Digital and Social Media: 

Video

“Binging with 
Eggs”

American Egg 
Board, Ketchum



Tactics Division: 

Digital and Social Media: 
Webinar / Web Conferencing

THE RACE IS ON …



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Digital and Social Media: Webinar / Web Conferencing

“ILSoyAdvisor Webinar Series”

Illinois Soybean Association, Charleston|Orwig



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Digital and Social Media: 

Webinar / Web 
Conferencing

“ILSoyAdvisor
Webinar Series”

Illinois Soybean 
Association, 

Charleston|Orwig



Tactics Division: 

Digital and Social Media: Social Media

THE RACE IS ON …



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Digital and Social Media: Social Media

“#ProtectCropInsurance Social Media Toolkit”

Kerry Lynch, Sarah Hubbart



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Digital and Social Media: Social Media

“#ProtectCropInsurance
Social Media Toolkit”

Michael Torrey Associates, 
Crop Insurance and Reinsurance Bureau,

Kerry Lynch, Sarah Hubbart



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Digital and Social Media: Social Media

“Enlist One herbicide launch”

Annie Spencer, Melissa Norby



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Digital and Social Media: Social 

Media

“Enlist One 
herbicide launch”

Annie Spencer, Melissa 
Norby



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Digital and Social Media: Social Media

“Syngenta Vegetable Seeds 150th 
Anniversary”

Pam Molitor, Brad Bremer



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Digital and Social Media: Social 
Media

“Syngenta 
Vegetable Seeds 

150th Anniversary”

Pam Molitor, Brad Bremer



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Digital and Social Media: Social Media

“Fueling Greatness From Farm to Finish Line”

Breanna Welke, Michelle Cook



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Digital and Social Media: Social 
Media

“Fueling Greatness From 
Farm to Finish Line”

Bellmont Partners, 
Midwest Dairy, 

Breanna Welke, Michelle Cook



Tactics Division: 

Digital and Social Media: 
Smartphone or Tablet Application [App

THE RACE IS ON …



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Digital and Social Media: Smartphone or Tablet Applications [App]

“Ag Across America”

American Farm Bureau Foundation for Agriculture
(AFBFA)



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Digital and Social Media: 

Smartphone or Tablet 
Applications [App]

“Ag Across 
America”

American Farm Bureau 
Foundation for 

Agriculture
(AFBFA)



Tactics Division: 

Video Programs

THE RACE IS ON …



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Video Programs

“Bushels to Bourbon Video”

Osborn Barr, Monsanto



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Video Programs

“Bushels to 
Bourbon Video”

Osborn Barr, 
Monsanto



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Video Programs

“Nutrients for Life: In the Classroom”

Trista Cady, Harriet Wegmeyer



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 
Video Programs

“Nutrients for 
Life: In the 
Classroom”

Trista Cady, Harriet 
Wegmeyer



Tactics Division: 

Unique Tactics and Executions –
Open Category

THE RACE IS ON …



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Unique Tactics and Executions – Open Category

“Illinois Soybean Association 
Transportation Network Involvement Tour”

Illinois Soybean Association, MorganMyers



STEP INTO THE WINNERS’ CIRCLE …

Tactics Division: 

Unique Tactics and Executions –
Open Category

“Illinois Soybean 
Association 

Transportation 
Network 

Involvement 
Tour”

Illinois Soybean 
Association,

MorganMyers



1. Tactics
2. Campaigns



Campaigns Division: 

Organization or Corporate Reputation

THE RACE IS ON …



Campaigns Division: 
Organization or Corporate Reputation

“2017 National Pollinator Week 
Multi-Stakeholder Campaign”

Ann Bryan, Karyn Ostrom

STEP INTO THE WINNERS’ CIRCLE …



Campaigns Division: 
Organization or Corporate Reputation

“2017 National Pollinator 
Week 

Multi-Stakeholder 
Campaign”

Ann Bryan, Karyn Ostrom

STEP INTO THE WINNERS’ CIRCLE …



Campaigns Division: 
Organization or Corporate Reputation

“‘Beef. It’s What’s for Dinner.’ 
Rebranding campaign”

Meghan Pusey, Marion Roth, Season Solorio, 
Alisa Harrison

STEP INTO THE WINNERS’ CIRCLE …



Campaigns Division: 
Organization or Corporate 

Reputation

“‘Beef. It’s What’s for 
Dinner.’ 

Rebranding 
campaign”

Meghan Pusey, Marion Roth, 
Season Solorio, 
Alisa Harrison

STEP INTO THE WINNERS’ CIRCLE …



Campaigns Division: 
Organization or Corporate Reputation

“National Agronomy Week”

Osborn Barr, Monsanto

STEP INTO THE WINNERS’ CIRCLE …



Campaigns Division: 
Organization or Corporate 

Reputation

“National Agronomy 
Week”

Osborn Barr, Monsanto

STEP INTO THE WINNERS’ CIRCLE …



Campaign Division: 

Internal

THE RACE IS ON …



Campaign Division:

Internal

“Merck Ruminant Master Class”

AdFarm, Merck

MERIT AWARDED TO:



Campaigns Division: 

Public Affairs

THE RACE IS ON …



Campaigns Division: 
Public Affairs

“Pyrethroid/Bifenthrin Registration 
Review Advocacy”

FMC, Lisa Homer, Joan Olson, Charlie O'Brien

STEP INTO THE WINNERS’ CIRCLE …



Campaigns Division: 
Public Affairs

“Pyrethroid/ 
Bifenthrin

Registration 
Review Advocacy”

FMC, Lisa Homer, Joan 
Olson, Charlie 

O'Brien

STEP INTO THE WINNERS’ CIRCLE …



Campaigns Division: 
Public Affairs

“American Farm Bureau Tax Reform Campaign”

Mace Thornton, Will Rodger, Ray Atkinson, Pat Wolf

STEP INTO THE WINNERS’ CIRCLE …



Campaigns Division: 
Public Affairs

“American Farm 
Bureau Tax Reform 

Campaign”

Mace Thornton, Will 
Rodger, Ray Atkinson, 

Pat Wolf

STEP INTO THE WINNERS’ CIRCLE …



Campaigns Division: 

Marketing Communications 
for Agricultural Audiences

THE RACE IS ON …



Campaigns Division: 
Marketing Communications for Agricultural Audiences

“ILSoyAdvisor Campaign”

Illinois Soybean Association, Charleston|Orwig

MERIT AWARDED TO:



Campaigns Division:

Marketing Communications
for Non-Ag Audiences

THE RACE IS ON …



Campaigns Division: 
Marketing Communications for Non-Agricultural Audiences

“#GiveaCrop Campaign”

Sarah Macedo, Genevieve O'Sullivan, Sarah Edison

MERIT AWARDED TO:



Campaigns Division: 
Marketing Communications for Non-Ag Audiences

“REAL Makers Foodservice 
Advertising Campaign”

Ketchum Food B2B

STEP INTO THE WINNERS’ CIRCLE …



Campaigns Division: 
Marketing Communications 

for Non-Ag Audiences

“REAL Makers 
Foodservice 

Advertising 
Campaign”

Ketchum Food B2B

STEP INTO THE WINNERS’ CIRCLE …



Campaigns Division:

Agricultural Image

THE RACE IS ON …



Campaigns Division: 

Agricultural Image

“#RealPigFarming”

Claire Masker, Kevin Waetke, Jess Held,
Laura Plumb, Scott Siepker

MERIT AWARDED TO:



Campaigns Division: 

Corporate Social Responsibility 
and Sustainability

THE RACE IS ON …



Campaigns Division: 
Corporate Social Responsibility and Sustainability

“PPO Stewardship PR Campaign”

FMC, Lisa Homer, Joan Olson, Charlie O'Brien

MERIT AWARDED TO:



Campaigns Division: 
Corporate Social Responsibility and Sustainability

“Hams Across America”

Kevin Waetke, Claire Masker, Jess Held,
Laura Plumb, Scott Siepker

STEP INTO THE WINNERS’ CIRCLE …



Campaigns Division: 
Corporate Social Responsibility 

and Sustainability

“Hams Across 
America”

Kevin Waetke, Claire 
Masker, Jess Held,

Laura Plumb, 
Scott Siepker

STEP INTO THE WINNERS’ CIRCLE …



Campaigns Division: 

Open Category

THE RACE IS ON …



Campaigns Division: 

Open Category

“Hutches for Hope” Public Relations Campaign”

Kim Parr, Andy Collins

MERIT AWARDED TO:



STEP INTO THE WINNERS’ CIRCLE …

Campaigns Division:

Open Category

“National Beef Quality Audit”

Josh White, Jesse Fulton, 
Betty Anne Redson, Walt Barnhart



STEP INTO THE WINNERS’ CIRCLE …

Campaigns Division: 
Open Category

“National Beef 
Quality Audit”

Josh White, Jesse 
Fulton, 

Betty Anne Redson, 
Walt Barnhart



Congratulations
Golden ARC Award Winners

and
Merit Award Winners



PREVIOUS GOLDEN ARC DE EXCELLENCE WINNERS

• 2017: “The Levesol™ Promise Campaign,” from West Central Distribution and 
Karwoski & Courage Public Relations

• 2016: “World Health Organization Review Red Meat and Cancer Risk,” from The 
Beef Checkoff, by The National Cattleman’s Beef Association, a contractor to the 
Beef Checkoff and Ketchum Public Relations

• 2015: “Sugar’s Last Stand – Transforming Urban Legends to Make Hawaiian 
Sugarcane Sweet Again,” by Hawaiian Commercial & Sugar Company

• 2014: “Zoetis Achieves Global Company Debut in Eight Months,” to Ketchum on 
behalf of Zoetis

• 2013: “Estate Tax Campaign,” American Farm Bureau Federation

• 2012: “Oink Outings: A Passion for Pork from Farm to Fork,” from Minnesota Pork 
Board and Minnesota Pork producers, with agency Weber Shandwick



Golden ARC de Excellence 2018 Winner:

“‘Beef. It’s What’s for Dinner.’ 
Rebranding campaign”

National Cattlemen’s Beef Association
Meghan Pusey, Marion Roth, 

Season Solorio, Alisa Harrison

STEP INTO THE WINNERS’ CIRCLE …













Congratulations
Golden ARC de Excellence Winner

NCBA
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